gifs fCeee At cFa
ST (T FOeTIRT 8 JFT SO0

T S ST 2T Selart

XA OF, JIREE HPET W2 AP [Cendcam oz
SIS | oI OFR EOMFT F (A G [T AT
fargerare CogreR T aifes fEerRag O oTore gl |
AT @ R @I BT TR, ©f APw [Cenzeaw Amg
e T4 reaR e v FIcR CHgITe 23 | 7
[T, VYIT ArOIRF GG T2 T IS T
WICE QI fCenZeTa VI FIFF | GF VoA @A T3 G
PG AZCAGH SYfTF A fCeIZT I2NEE 55 TSN
PG > T | 4 A0 A ST (ST /2SIF 8 Zrer
FG AR ST RN @2 7 [RRE TETT WA
T (428 200 o 91 23R | qrwed MR8 [iey foras
NTCN 1o SRR #ReeToer F97 JCAE |

gfi

o ¢ AN DY, IPT-afer R [ oot aifes
fCEBTTAS *131 ¢ SR ARNE | (12 SFI TS ¢ a2 Fare &I
fAfiz Afw -mfe Ivzm Far arew | fezs AyReTe 5y S
e g Sqar Ao A fRgerers [ e, o a6

ARG LI, aifEes fewize e, vt fReafmrers |




s fTEiReTa 2T CFa : @7 @l [TwiET ¢ IS weAbh Q0

g | PR AR BT IS AN ST T TS 97 | efSfre
fafeq e g SN GRS 1% 6 | Riegs & Sowely Trmfae
TGN qeTe @7 e ARt e wwpsd | e
gfere 8 FIEE afes TeRea I T SweE @ | T8I
o A, wdtafes, AFfes, aaates, IREF TR
Mr2 aifers feeiema f[oae s | S 3 fag S 7 @9 oF
GFBT Tl TAZNT =2 GRS | GBI QA AEF Al (AT
T @ sfrrar fgerre Sogeme oW aifts faRee s
e |

JFING SRS AT AACHIET 7w 1 A WA [fey arplos,
eififes ¢ Ry S wipfe e Arercr =z 7= 31 fewizs | 1%
EeIZTCE 2T, G, GRS T4y Fea 7o1 @ 7oyef g g
Al 2T Qifes ez |

AtoiferF I (AT TR afeifes Ry IR Twiga
FFA THAMI RO ST A0ACR; T [WAE & iear AT e a1 | Miegeaa
Gifers sifRar scea &y elfefrca T@ore THmig ¢ e 9% et
TECE, Al CRAWS, ACAGTOFIET, TAARFET AT GRS [y
ew +iffoe =7 | aifes feegeTm FfvWe afwwm 9 e persreers
@3 +iffofs witaa St Togifre = | @we-Rfeg oz, a€is, s6Re
Torifng ST tefa afefafigier aaft esie witea o 7B
AFSHI AT T ART® I (SIET | TR (12 ARSI =1y AT G
T JAfie esialbrza T afedit arzes W= e a3t
SRS sl I |

TR AR SRR FECw@g Alfes fTeidera Sofgfe e @3
I ARSI e W ey Gwa@E e | Al feegee
AT (F@ I (<IF FAIF Teo! 77 58 o6 g [ owvars v
41 AR A i TR0 =i Wfe =B | @N-(TeT @ iR |
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g 2l Tz Iewias voia e wPgeyel 9t 5w @
fTaizs’ qa ‘JIS ARCeADH” | g R ~Afibfovers fogwre/aeis
TS VTR SwRae o @ uft feaee a$we seesig
o1 e e w4 7 |

NCITA STy

<) foe3 @ i ez oo gl &S |

) AW FRET@IF FAICFC@R, AT (e g 21w
fCIZH, CT-7I(F TS 2T |

) I A1 efedieg AfffoTers bz ¢ o7 3re 1w droretER
G el 9eeT €l |

q) (I ARSI, #1ely, @1t AT “AfFear T fyery sfafbfogers
SIS FeNT GHIe =27 (o7 a0 w<ere ze |

NI A

MDY RN e_qEH CofRd G YeTe AP [ 4@ 8
MR AL A TR | @ FCHT G 8 Sy T (ATF
e T JBF 8 @I @R opl-Rmeom ey afeiea
(2RCH TRIJE) GRINEWBA O [aFel Fa1 ZeACR | AR 7fEB
e WFifss e AFIER T TRCR |

T AR S T @3 aifes ez W e seersar
AT YT |



s fTEiReTa 2T CFa : @7 @l [TwiET ¢ IS weAbh N

fEenes (Design)

2fezifr SITe @ T ez R 2 de, ¢ Tges
A GG RS [GfeTAa T S0 e FACR | S oo
2TAeTS B 906, S (oxf Koy o T $q0Ta v e
eI bifenl (7l (7% | 0o (@ feeiRea <ol SR T4
IR o SR g fee Am, SidTwfas SR o
Jfer ~fqasT 6 | T Tmizea a7, Ficew «Affy, wifre «de
e PRP—UT TR AT T I HVI-(GOIF ST 7B |
CeI3T 0T FeArefa (]I W MZCE International Council of
Design SIS ST Al S@ I :

Design is a discipline of study and practice focused on the
interaction between a person—a ‘user’—and the man-made
environment, taking into account aesthetic, functional,
contextual, cultural and societal considerations. As a formalised
discipline, design is a modern construct. (www.theicod.org,
2023)

WICI G AARCICR BT J SR ©F GTF AT L G0
Afsfgre NI T @EEE 8 AWET=E JroiT F | (@N-
27, T9If% 7192 Sifrfare s g it |

frgfiars [feq atza gl #§ TS ©. IRET e’ S g4ite
fRITER ol @ AT TS I20T I T -

“TRIRE TR (7 063, ANF figper et sreice feenaa
@y SAARE | TwET e Tore FReR @ efs e T |
a7 TOE WA @ AW iz qrr T e o | ot
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BT (@F-TC1 ©IF & FAT A 1, iz giors (oxuf &g &%
T 1 T TG T (words) e L AFTETS IET 9 RIOT (TT-
o oL G0 o, (onf feien ol fTeaera Koy aes,
T THAFene ST | oAk 9 TS sfer Al A% 'R
TCEIZTTR STo=7 |” (ST S, dobd @ S0d)

oo AR g ¢ RFEfere @ee e T se e
feIBTEST 920 SUTe-

..... e I (A2 R afsfiee Skew T g I9ze @
TIE WS W (AF TWE 8 TFEAT FCE (S Ty [y
AT A OFT 8 OFF ATAM FACO! | NG 8 Hored wgsifed
T (@G WCe AT feemae *ha 9 8 OF FEF G
TG AT TR ¢ A cFae g =7 | g oot fewzs
e AMEAF ARFHE @RI 2@ A4eF | @t @FH oo @
Foifalers fa, ar J-Rve «t -8y TN @ T T3
T | T3 vy ARTTENZ I I, G2 ARTHNE IV HACE
RS T @E-737, oA, Sfoee!, Towae ¢ @y e

TR T o<1 Rl (7% | oy feeEacE el e
FAoReRS! I 77 | (FR(fl 7, do5R 1 dbe)

A ez

TORA @ ARTEE GO (ATF e *rerHa 22w vt Sy aifees
ISEICE 7[@ | Graphic design in the modern sense was born in the
early decades of this century, out of the spirit of innovation and change
(Liz Maquiston & Barry kitts, Graphic Design Source Book, 1987 : Page
12) | &b GR EPTICRA & (I foRa FiEprae Sorgloma & @
el AR @M e ©f 7 aifes feezs | 8afe Graphic
*foq Sifedifae wd-oa, afsfoa, s oo, s Terifn | ==
Graphically STE-@ET4F I T a0 TTOIE Gewe! bawy s
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(SEl (English-Bangla Dictionary, Bangla Academy) | @ <&@ vl
ffreas difes fewiza RemR =@ S TFa =0
e -

s fTezs T4l, O ¢ ToAgeT AEB FABIN TwrEicsa
e Aferr | @ AReRE Sgeige TR GREfeT (It
Aaeifasst, &g ¢ TS eI ergfe g L | GesiceR A
@M A SH AT A, ABE(oF Fordw, oy efsdi,
AR F<FT 2efe AfeBitas ©-fwr, e T agfe e
aifrs ToREs 99 A9F | o0 T Aifes ez
T’ Visual Communication 1 WiEfIea SR e sy
TG | (TR T, 2058, AEHATGHT etz ©ife)

21 FTwZT T 3R (@ @ TE FIIfeT Nz wfss ¢
fefebre WG f@3 Mila Jones Cann JCA :

Graphic design is the creation of visual compositions to solve
problems and communicate ideas through typography, imagery,
color and form. There’s no one way to do that, and that’s why
there are several types of graphic design, each with their own

area of specialization. (Mila Jones Cann, 2022, 99designs.com)

A fCeisy GHG ¢ TS ATAA GF0 IS ST T
ToF | RF ¢ T SAMPINR IR A e R g
foaey age T | SR frem Sray 5 @0 SR @36 T
Rt o2 w4, A A e WEe S0 | WO RS R
ZI, A ST @ I @A R @ ifes ARSEaE
e AfRpIeTe 27 | Ae ARSI I, (FIAl (R LR w9
T Somed B ¢ afeaa MO FIRT T @ PEITS @I 32
T4 2 Ol Qs [eeEe e |
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qife TR FIe AFE, 30er, >0, &, SRl e qued
AT WO, AR[E FAEA AW AW CPIR ST IR
ea ffAe et wmimem v 77 | ¥ Rz T [ e
FIo IR (T2 APANE T2 415 8 Afaaga Sorgiom | WS qer
B CFa @2 et e T 6 S @, e F & 8 FIR
AR AT FIows &y AfRSg=il a1 20z | ey v sAfagar
tofi oF@ T QrEeE SRR 30Te AR Il 0 ACE AR
BTACSE A ANG (@0 BRI &A@ F41 =7 | @ @I
(O @Y F06T AN BIRCAIRR = 1 =0T AT |

stifirs foaiz @l s7fBaier e, 1 FiE © erfere fifTe 0 o,
oRT @ (Il SICF &AW 3 | TSB! ST (Message) TTTIT
IAITAITA Tools IR FTH TSI € FIT (AF =7 Bl (102
(7 TR RS ARG Moy KO QA1RS @ wefiFa IR |
qifrs fT3Ea @49 Tools BfF (Image) G S%d I 27 &If g

(Typography) |

rerofe feenad (Image-Based Design) : TCSad (TN 30er AT
fouey w2 efowi< fa a1 Sigfa w0 o= BST a1 410 FIeaes
BT ST 9T 407 | feeigts wea g alresa 0 ey emics
T ZONE G5 AT ST | vy ©2 (102 (77 =, (SIS A2 NI,
Spfs (AftR (73 | GG FCTe LT TCF IFRCK QT (0, Tiegd I
Afsfer | 3 F0AE F© AT (@I ACAS0@, 36 == r
@y Togee | Sraerifere fwide a2 a1 hawy zew 32
TR (e OeR5R) (bTae I |

SrFafofed fGead (Type-Based Design) : TF(@S €33 R TG |
FPRIBER A6 *17 A1 I fogese age F@ (7 | Tweaw @13
ST (@FCIT T €2 *7 qT ACHA 8 ST 07 | 9T wiEAw
el @ e *w A AT wHA [RWEE NG LA FCS
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e a1 wrweee fifey S Sigfe tofd e fewz ege s, A
(AP, (TCHT AN, St eefed A (SN, [, T5s ¢
o BI30ETE, fAfeg T3NS @ @ieatt feate e 0 AT |
Reeitg srwafofes fCaiea SRl el T I2EF A, Al @FTIF
I TR HIfEwT SRR T eFS F(A Cofd T T ACE | AR
fafey I WCOCOR ¢ FNCOR (APBIET o O A (TN @
Iy OR-Gte e feeiZa 7=l el =03 QTS |

DS 2RFHBT T [Fy (@ere i fTeiges efeafia ¢va, yoanr
@12 HAfrafFre @ REw ARFeR M AT F41 2@ |

e ova

GRfRIE ISR 90 G (I G5oTS  BISE (IR %) Qifeess
fCeRee oege, A S Afss SR «Fft st | T 34,
@A GRS afes Fdr 3 @i oF AfReEar siL r ey
2519 1 G FACS B, NN (FICT ST N FIACS IR, SIZCA
G fEaee @3 FRew 0 J9a ¢ TS anF G ACE T
G | FreiE Gt T3 AT 53 s e diesmace g3em
GFEH I I A1 | (12 B Siwa e e &y (e yiefres
N JRZA 0 ACF, @ANA-(APG [Geriae, 28 (ol (@il foena,
Afgdra fwrem a1 @Fres-ag Fom; ausie ST fobe Hre
oM | TFCG SR IS AT FAE TAWH LT FACS A,
W T effoply aifes Taigea ev@ g @ | IR 97 T
s - (ouf oix eraArre obe Tewys |

T A @R A Qe fewidt ofiel eeteiosid
wige, I efeMiTa SRTA@R (FRICETRCT ST F908 | T (AF
T FFIE 4G IV [WAfeTF 2T FIoIe T AR pronfeaa
P8 (RT (AT W), AfGi Fe A, =7 IR @9 &ey
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fedm T e [Roe]; ey [ fey sre fewae wo;
ARV 0TS R, 5 8 FAOIF JEEGHC; el [oreitaa fqearaie;
R A GPIEOTO 2Bt (¢oPBHE, Rearem, feretes, Syrifes
Toyifv) Wk IR AT ey = wdice aifes Twida favad
F(E | GRS (T ARSHIT T @il «Ifs7 (Eeelt ¢ Jifee) 7=
FF QTS TR | @AFT-SIT web sites, LI (JH*req, s,
(IPBTE, Reee) W3R (@A AT (WSS 9941 il | @N-9F 6
AT 2FICRCB ETCAE I ATHF @eiied-q3 Text, 99, Art work
(T, fEuzs, 3oTe, FEEEE) R ¢ TR TAMPIR TIRE
I QI FTEZER TTT A R ToAgrom w1 27 |

SErE e o it e /ey moaa qrent &6 aes e e I
*2g 8 &Y W1 @Il TeEs Pieg e w2y ¢ Reamera @t
SICHIF T 4w | A7 [evw [feg Gffexm sritaea afsaa
AW, AoF, RIS S b’ I A4S | GlafextTa @
(ATF OF @ @ QI g3 [ Sy wpiee ¢ TwiEs, 53
TS, G, (R, (A 8 SR o AW TCed Qe TRy i
e wwye | Bfere @ Rema apifie & erime A e
T2 | @F-9F0 [R@ITT (6 (@5 2(F, ©F JRATered IR
e S 203 g9l |

qifes fTuiza FIEs 8 e s Fw F97 (Fa g8
@ | @S 9B ST T T 2T | @A fTwzea T
X G (RO AT AN IS Tl = | Ie7 A-21feras etz
©2f ¢ T SWSRAC N4 AN vfPaiey sqeferm™iy o,
TSl R &Y |

975 efSD I @RI GRT AT oy G3R TAMTTIER “IR53 gt
4T AT, T2, FTOIF TS, [RGTT FIC, (WGF w1, 2B IR @A
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T | (T2 A B e @ ifRg qfde (Branding) | St
FCAEDS FBCTABH (Corporate Identity)-F &+ TR IR AR
P Wfe 7B TS Afbfores b2 | St WiReent i «iw
T& (PR (AfFIBr QIR TSR 90T 410e QR ANIGF 2AfReEaT 21te
DTS | CTCHC@ TR ATAEH T AV Ty O (87 STgardr
GF AR AT, SRR Jrifee |

qifes fCeizea s cwea Sfgfre gft s ‘ @ien” g ‘Frifee
IR Yo7 WK Fa o [NCE ST T4 ZeT-

o fo&2T (Logo Design)

‘@I @SB Graphical element, ¥ &ifes fTasE ewed aar
SfFed FREA G0 GAM | LA ‘Logo’ * (b QTR /F ‘Logos’
7 (AF | OF N, IR AT AARTFFAT (https://www.britannica.com/
topic/logos, T CTTH=T 20R%2) | Logo : A design or symbol used by
a company to advertise it’s products (Cambridge Advanced Learner’s
Dictionary, Fourth Edition, 2021) | Gl ([ARITS &reiss, fawfe, o,
ALFS AT FFA T QRIT | @Al (@It e, A2y T afediw
8 FRrFIEe 3R AT ©F, Sve, afswia Feiifte aea | S
TN O ARSHITT LS T | LS AR IR FATI,
Tl AT T AENS TE OB Letterhead, @21, AZFCEI0CE
TR RS W ¢ Frorer@inee; @ TReE Al *me w4
| ;I oy TAMEEET (@I D =W, SR SImE A
AT @ 2T (ST (123 ST (AT I9=® &, T IS
TS ARG QI WA | @ FE AT 8 FP IS AR
37185 MBN-93 S=C®—A logo is a drawing or image that a company,
organization, group, or person uses to mark their identity, i.e., who they

are. Companies may use them on their letterheads, adverts, and the
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products they sell (https://marketbusinessnews.com/financial-glossary/
logo-definition/) |

FTAGAT (F6 (RD (RN S IF I SIRCAAR I 72, AT,
oifFe, 3R, (e, Syiffe I3 wiivn qmeet IS o= (AT e
fae f&feptof@etsics (@t 71 @1t 62 e 21 | SR ! fHres
WWWWWIWWW,W&WW@W
S RS e @ R0 N AT A & FICE e A s
T T T, ETE ABLTE M S BT (Seal) T =roF (317 7102 |
@3 f5F A TF (Mark), BT (Seal) ST oy &€i% | @7 792 58
Y ARG LT (A e Al oo /@i Semr S 49 &, @
T (G (AT TS AT 92 ff=1fs w19 | v Dwere anfesite
S TN (Logo) &0 TR ACH | e Apple Jrites ey
@217 Harold Abelson-4d T9—Logo is the name for a philosophy
of programing languages that aid in its realization (https://el.media.mit.

edu/logo-foundation/what is logo/index.html)

T @G &SI a1 famefs, @G aifes B, T asft afewm, s
Sty A (@I T 8 e e e @ | @i afode 2t
IR AT I T TR 2T I TN 7 Foq deIac!
efsfifag 331 @b (2T &SFT Se Wity | arfiFeg st
AT (@Ie &fSDiw, e, o0 I CRIT 86 | Gt 29T @32 @I
oz fTwmizg 8 3 @ o Ied A=y Cofd, A ARCHF
AW PTAT T 207 5T T *FE FAC0 AT FCF | AF06 AP
@ (12 A<F AT AfSTIa fofernt | SR qMF SoHge G et
AFCE FRATS AZRST F0F T& AfSpmfGa a2y, F1er, €79 «q ¢Fg |

(TAREHIG (ATF 05 A @IS Science Direct TN ¢SO
SfeTe George Adir, Victor Adirb, Nicoleta Elisabeta Pascu AT
I SO Logo design and the corporate identity‘C@W PE -
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First of all we have to see what a logo is. It is a symbol, a
graphic and visual sign which plays an important role into the
communication structure of a company. A logo is a clear graphic
element which make possible to distinct between companies. A
logo is a signature of a company, may be like a new conception,
a certain life style etc. It is about a bridge between the public
and the company. It conveys details in a very concentrate
graphic representation. It is a possible sign to compare similar
items. That is why to create a logo is not a happening, is a
consequence of very specified analyses, concerning geometric
shapes, colours, various signs and symbols, all into an
harmonious mixture which is driven “to catch” and to be part of
people’s mind. (George, Victor, Nicoleta, 2012, 650) |

QT SAF S 8 T (FT{If 0T ATF—““simpler is better” | LT
SRETOR TS WL AMINIGT WYFed Ot | RexTe oer 79 eaa
R TF @ e TFON, O A I TN V4T Froi
AT T (@AATS T4 AT LFSTIETEAT (TS o175 A0 | ©1F GTF0a
CERTRCE @ fTwzT Tk ANy 7o A W O (@qF ALHS
SICEE G (90 T |

[ &I, Y IR et Cofe MLIea IfE *0® AN G Frwfas
TR TN | (AR AT QFRETIEH, S, JIF, A T,
Coca-Cola, NIKE Z7ifet 5314 EAICaeTz fer af ey #ifafoe wea
PR A HBRFOI |




o8

Biman
BANGLADESH AIRLINES

foq 5 : R QAT QARETZTAA-GF AT

(31@ : www.biman-airlines.com)

QYibrac

fo@ © : SEEIfes wreay wegt
JITFT G (374 : www.brac.net)

a1/,

o ¢ : Rean A Tl (e ~1a (-
G AT (3@ = coca-cola company.com)

& foEZT TeleT : 72T R 1 ferm™a 2033

&7
Z
(=2 [L)-]
Rarong

g 2 : AEHCT G TV @ I A
AT ‘ST -9 (T
(1@ : www.aarong.com)

\“EI f.—-
oG 8 : I ST AfE AT oIS
ST ST TFBCRS (AT

(31@ : www.prothomalo.com)

B v : R (e T dgeAr efee
SRR AT (7@ : www.nike.com)

®Y Typeface-43 N fSHITT 3waret efrertd Togifre a1 &t W3
e AfSDieTR FfB @ [y A onew wfwe i A fiw I
FCI AT o3 sifsyfor SIar A7 | BT Type-a7 157 (S8 Af22
IER S @ Form (O F@ @Tealt fewiss a1 ¥ | SR
AR AR >R &N A0 s @Ieelt Teids w4 &7
S AT Typeface-9F LT @FHIfea T g& a1 ea 7= fog
@I 5% (Mark) A1 @916 (Symbol) IRE I8 AR TS
ofsTiere 41 7T | TMME Type-93 FoF FRoT ey w7 (Feam
I FRE) 96T T GRRT @A T, A R Gaze 1EAF T
free e AfSDIa ITTes Ao S0 | ANAF qF (! N 7



i fTwEeEe e oFa : @39 @ Tz 8 Jie WIreahh e

ATeTe SR 62 (AT T | (@E-DI6! R vgienas et frar,
J57 9 @={f4F ‘B’, Benson & Hedges-93 ‘&’ 93 (FHIF GIITIeT
TR ‘£ Tonifr |

@ q : vl fRefmperRy e 5@ b : QBT @F=ANTT @ @92 Bata'd
8 SR TR 22 S B
(1@ : 21 fewiz e, (1@ : https://www.batabd.com)
BRI ERINITIGE)
facebook n & &
@ 5 : Facebook-a (1Tl ¢ O e 5@ S0 : Benson & Hedges -4 TS (7T €
Afifo® 2w o (26 7MCed £ ‘& (3@ : www.batbangladesh.com)

(7@ : www.google.com)

e oz orl AR (e e a oot S w3 | @aft
3B AfRE SR fogme e | o8 @3 afedima @ ¢ e
R it SR Srhed afte 7w ffey afed,
Tfe, e[, 2147, Jre-«3 [feg fTwRera -7 @R @ 2@
TF | (R @y @I *wg, @G 9 A GFifeF serg M e |
@I @S 8y (@I 5T A1 AT AF, TR (@ IGre BF ¢
(T4 FUBIR <ATF | GF Tl GH EACATS IR0 S ©Off F1 @ATe

T (Monogram) 1 GRS  (Lettermark) CTIToN, SACTRH
(Wordmark) e, Afo@ 5% (Pictorialmark) I &SIFT (Symbolic)
EIEalt, fTe d SRTS/SRAFF (Abstract) (FIT, WFG (Mascot)
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CTITANT, ANTS (Combination) CFTITAT, €4 &SI (The Emblem) TSI |
(31@ : 99designs.com, ¢ T 20-3)

TR (Monogram)/GTBIRNE (Lettermark) GTTAT

Mono *It3@ &€ ‘@F” A8 Grame 9 ‘MY 4 | F<fiR Monogram-
03 wifeqe wf-uss TgE & | @3 grarere s geiE @ I
TE-43 A SreliEs 9 (R [ Smree) @iecd cofd w4 il
(JM PAE, (FI6H FHe 2jiMce IZ® W) (3@ : Bangla Academy
English-Bangla Dictionary) €3} (¥ T FEIG GOCAT SFF
(RTE® : (FIAT G T AMFFPTAR) (LW FAT A a set of
letters. (3@ : Oxford Advanced Learner’s Dictionary, English to Bengali
and English) | 9IY (A8 @RI AT 92 @O CETCMTETR &8y
(A | ST T EBRNF et Aeraers s fe oifos | «ft e
e &1 | @I e A Ao SR S | s T oA
W w2 A1 for o OFh TfFE @ TF T SoIZrole
| @A- e wfimre Igd ST UGC (University
Grants Commission of Bangladesh), ‘I 2R FCATCF
BPC (Bangladesh Parjatan Corporation), BEXIMCO (Bangladesh
Export Import Company Limited), ETV ‘43¢ (GRIe*=" (Ekushey
Television), NASA (National Aeronautics and Space Administration)
@R IBM (International Business Machines Corporation) oy |

O
@ s « FreEmom Resfamper 5@ 53 : AT AT 5@ yo : AR 2= A"
TG FET-G T FACATHT-GF AT FRAAT Q5T LT GRS

(31@ : www.google.com) | (7@ : www.google.com) AT @ Ffise-aa et

(1@ : www.beximco.com)




s fCE3eme AT oFa : @99 @i ez ¢ e WIenh ©q

G0 NNSN\ =2

foa 38 : AT 2T @ Se : FoEG TR fo@ v : FeAGT TRHH
rsifa GRfgRE ICIFT (7] National AT (9 International
Gferfea Briee @t Aeronautics and Space Business Machines
Gferfexa-az et Administration-4 CFTCAT Corporation-@ CFTCAT
(314 : www.ekushey-tv.com) (1@ : www.google.com) (314 : www.ibm.com/us-en)

aFG EORNE @ T TFAeed @, I aI6 AfeDia
IS A T Ay 0 A6 2 | 9T 4G0Ta A9 WKE o
FAIR G YT SOl | FIR A AT W A (AF (2T 96 =7 Ol
TTereire fCIZTTa TorgHIT NLC VAT N IFREL FFeTolq AR
(VT AT |

GACA (Wordmark) GTTAT

SICF (AT ATFNS FHRAF @A weet | @ft v zaefefes
(Font-Based) (7T | @ Q= (e fewri3c afod ar owe =%
T *HE JA AT @ T FGE @Aeal ReT 797 27 | @+~
YT T A (Search) 3G ‘Google-@F @A | ORST Y6 ST
(&TSIF @A S Brard 1 W, T (@@, A 9F6 =wF
oz A AT REN ST F@ @2 S MFBTHHEET @A
Beiersdorf AG-93 (FOES e R 3¢ @ [Kfoq €@ wama
T ‘NIVEA |

Google Gwtit; NIVEA

@ sq : T R eter @ Sb : G AT @ 55 : 7 @3 3E =
5 3f& Google-a7 CEITAT (- FA’F el ffeq @ =ena st
(7@ : www.google.com) (3@ : coca-cola company.com) ‘NIVEA’

(1@ : https://www.nivea.com)
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@3 AT TS (I AW eI (FIdhT 28 1, 58
T TR G e efefing v | Afedie ar st G 1™
IFEAT 8 GF *HF T, SR SN @Il ez oweg @
I RO 43 O FE IC | SFHAT AW, Jereraiel fereaeerer
@3 F0eT fIfeTS TFT ey @F @l Cofd 2 | @3 40a et
JREFFET AT 8 AWHINOF FAF0 (@FATT T Srgd F41 T,
RT3 T S AfSHITER 2T AN @A RReT 929 IR, @6-
FIFTIACH ABITOT G JRG TSI AR, AT AR LFOIE
8 et efsdi @ifemm @he @i () Ffee-
@3 (ATel3 ‘foR® -3 (Tl (3@ : www.kohinoor-bd.com/), 6 ==
‘@I, Facebook, FedEx, VISA, Nescafe, SONY, Canon, Lux 271" |

facebook

@ 20 : Yo, 90 8 bo’T T 5@ &3 : IAFTR =T 9T @ 22« Ryl eferm

TR epTiE AT fore-aa
(ST (374 : https://sharebiz.
net)

Fedtx

@ Qo : IR TEfes
SRREIZ AT AT FedEx
Corporation-@3 CFTICAT
(7@ : www.fedex.com/en-us/
home.html)

T OB (TG TR
(3@ : https://deshal.net)

VISA

foa 28 : SR I for
F G em efedi
Visa Inc.-43 AT | 95 gme
CRISTAR Ny Sres feo
I (BB @ (FHEB IS
(7@ : www.google.com)

SAIE I JIZH
SRRATIRE facebook-AF CFTICAT
(31@ : www.google.com)

NESCAEE.

7 3¢ : IgElos afevr
Nestle-93 S JTS Nescafe'd
CETIeaT
(3@ : https://www.nescafe.

com)
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SONY Canon LUX

@ Qv : T ZEEAE AN 5@ 29 : T TEifes afev @y ¢ cSrErser SesAmEmar
fpfrer ef$d SONY-G97 @l Canon-a9 @0l | @3 AfSdwG  sgeifeos @iy 3effrem-ag
(7@ : https://www.sony.net/) foagrer 8 Sieifbe fafeq oy 2RI AT LUX-93 (el
T @ Roieita ey fRweges (1@ : www.unilever.com/our-

“Affoe | Tl =IONe 9% company)
@I TR, 257 ¢
St ey q@ Teotma 0
AT |
(314 : https://global.canon/en/)

@ 5% (Pictorial Mark) I &SIt (Symbolic) T

T TR CEIICT FHCH SCABAR AC LA * Pictorial-9 A
TS AW I RS A LTS |

3Ef& Pictogram *Iwa wL-foafefer (Ffemiem wfoqm, e
@I, 2020) | Pictography =& fo@ @t fersd #1&fs (Oxford) @e
Pictorial-43 SfexifTe o< fora fage a1 ezvifére ¢ fom s efem-
el SO, I GBITEH, 020) |

5w o A1 LSIF G TETCS (BT TN Tl (ST 6TY, ©F AT
fafeq €707 Pictograph | @2 Pigifae a1 frfers e «fo Jre
TF, A SBHT (Icon) FRETCe “ifafow | 3@ Icon *Ito o1t (AwWiZ
a1 Afexy (It SISy, AET G, 20%0) | AHWE
Symbolic *Fa S O[T (Ffer-qreET wfSqe, ST GFICS,
20%0), Al Symbol (AT &SI, #%<, b, HerFe Tepnfer Fr s
TS T)-AT S5 (adjective) *IF | AR @<, SRS (= EHean
ezt fPrfers =123 (Symbolic Icon) IR FT &Y | GUF@ GH6
ST o ¥l 41 27, I @ W2 o AE @32 w2 @
@ AfSHIT @ O @By A (@ ST QWi T R ©IF A
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THfFS | @2 PrEiiEE a PRl @ @St @ = 9 @
CFICAT T A o2 2ere H2b siewlowed wqe w1 77 | @t «@3fs
woq el fod | PRI MF (Pictorial Mark) IR AT @
TR RIS Apple (FAING CAICoHT; S GT=ipTet 7185 ‘GO’
(Twitter)-4F ST ARF (BT Te1 #Aifa | FReegrsl cdemgera sy
AFSTIA AFSHIT “TZF (Nike) TSN SIAF T (AT ‘Nike' *% (6
I e ey TR e 5 b 3987 F6@ ©tad 719 €A1 Ao
GRS A | KN 2M1fG @Rt SNt efSP Toyota Motor
Corporation-93 AT | @I Tt PAcgifams I ar e @eana
G0 Gl TwRael | GRIGT AR FfmTeTeaE eeelts FyerreT
TE G gSiF b, AR FTwzE 2w PrEmiTes T T«
2SI PATRIT ACACT I G Gah SAMFFIET TN 2SfqzeT
A AACR |

g ¥

5@ 25 : Apple Inc.-43 @ 5@ o @ (T 7125 Twitter- 5@ 03+ (EIER AT
(7@ : https://www.apple.com) A (AT egeFar AfSP NIKE.-93
(7@ : www.google.com) o fo

(3@ : https://www.nike.com)

N

™

==
@ 02 : oG fFflereidt qgafes  foa vo : FrenR Refmpeca 5@ 08 : JIET™ 72
A &f$P Toyota Motor CETIeaNT TRAPIAT T ST
Corporation-&3 ¢FICAT (3@ : http://www.ru.ac.bd) ffbe-aa st

(314 : www.google.com) (314 : www.google.com)
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ORITT ST A ATAST Pictography Sign, Indexical Symbol Ges
Singal (7T AT, A S8 el G TPIESTOITEF | (FHAF-LATGT
JIOFA VG TG 8 AR o, T, TOTSE, (NANYS A,
I 35, Gife PremeE (IR =R, = el Feae, G, o
facay) g |

A ZQA®S

@ ve : FESH TEETFSTOYEF Pictography Sign (3@ : www.google.com)
RS 1 SIRPIS/SRYTF (Abstract) TN

ARSI Wrol2 [ @t @6 Jrieed afeffig T &
37e oz | 92 Mol feenz Fore wififes ¢ argfes f[fey snem
SIFTS @ AR T T I AT | G FoA, T T 5T ST | A
=Feld AR &R afar T A, [wE qRedTe Iy
TOFIAT M AfSHITR A B avef v T @ e
AR | @A-CARTE [T @ 71 F0ed (e Row 8, St R,
TCCHT (adidas)-9F NTEHF (R @F FoT @A SCBITARIZE
@I fefRT GIGRT (Mitsubishi Motors)'d GEITT |

@& o ¥ A

5@ 0 : I =R f5q 04 : wIwEfeF foa ob : caEIETE foq s : WBICAAIZT

pepsi-ag T @or efsrifrer SR AFSHIAT T @I Mitsubishi

(3@ : https://www. e 2fSBIT adidas-9F Motors-A3 CAICAT

pepsi.com) CNTH-GF et e (7@ : https://www.
(31@ : www.google. (31@ : www.google. mitsubish-motors.com/

com) com) en/index.html)
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PG (Mascot) GTITHT

RGN RCET 3 LR (AT, (T o FIICIFIF (Character)
FARE T4 T | AP @ TR I7ze vt AYEeTs 472
AT = ACE | 92 EICHR Q4T (FFP-5HatE FowE (o= |
LTS SR (AT IR A6, FIG @3 7T TemiRHC AT 9FH
JICTA AT TR IS 07 | A0 @F @=fg 7o =20, [ew
FCE A R A (@ A (O IR (SNCEGAT : *Te, 0T SFRA
2033, 7R 190 fIfFB) | @ 4ACFF CAICAR WC4F KFC, Pringles €3
R SO DI A1 AT AR G Sreer “gae’
(TR AT TSI 21 J (I BIRAR *KHCE S 4
TRR) ST |

@ %

o 80 : wEEfsT FE© 5@ 8 : BT Homr o 8% : Firrerg GRifewm
(53 @S KFC (Kentucky Pringles-a3 =TICAT (31« : BIICTET RAS-GF (TN
Fried Chicken)-4 ¢aTIealt https://www.pringles.com/ (7@ : www.google.com)
(314 : www.google.com) us/home.html)
RIS (Combination) C=TICAl

IANAS @A =0T @A 8 forzd IR tofd et fTene | @t
@A fST A ST PR G0 GO | @ AOF AT TF
LARSHITT TS, (CTAT R AT 410 AfSHifee o | @3 <@ et
@35 Afers *= o AT EHRAF ¥R «F6 Ava b a1 I=6
s oz fica aifd =7 | @@ ST A8 (Sign, Mark, Symbol)
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8 I (Typography) A AICF, T S2F-06 20 ATH | €K
@EGITS efedima 7= Fe Ay FESH 5F g ol A7 |
(AT @I AR (@ (7l ¥ 78 S0 I S (Shape)-aF
foota AfSTIT AT AT T | AR ACEFCH@ AT IS TR AL
2SI TS I& AFTS (AT A |

a m a z 0 5@ 89 : Amazon.com-93 GTAT
(31@ : www.amazon.com)

AYRTS @2 (A ECANTS I SIFT AL @B T (Text)
AT | 9 A {7 WLl (@ feeid *eir amazon.com | Amazon
T SeiRafefes Wt Afdey @it | bt gpar [Kearers
A (TS AT, (@ACT AL LG0T STARAT NS T | 9F (TS @3
TGS YT OO FIOCH PEE10R, amazon-9IF ‘a” @R ‘7 TFACH
@Ff I S o W Agesaced Taw; T @ § e (R,
"W'@ﬁ?i) FAMDE TAZAT FAR (31@ : https://blog.logomyway. com/
history-amazon-logo-design/) | FRCTE TSI FESH SAIRIS Wi
T =0T

A

5@ 88 : T TSI AT @ 8¢ : TET e 5@ 8 : AT (@I
O “AEAH (S -4 Jiezmor Gfefexm ([ife)- Gfefex syt
GTITAT | A (e ‘Channel 9-93 GITaT

(/@ : www.betar.gov.bd) (/@ : www.btv.gov.bd) (/@ : www.channelninebd.tv)



88

Zrs Y
Ozve’
Onlover
@ 84 : AT CSlayely
Teomma @ fsreteeiar {iow
@I Unilever-9d GaCat

(°/@ : www.unilever.com/

our-company)

GIACIN (The Emblem)

& foEZT TeleT : 72T R 1 ferm™a 2033

Fevr=]

5@ 81 : it sifsfoe
SRS o T
Levi Strauss & Co.-93 (&fTs
& I Levi’s-Ad CEICAHT
(1@ : www.levi.com/US/
en_US)

PDove

5@ 85 : Unilever-93
@3B %/l | Personal care
SRR S TOR-9
CETIC (31@ : www.dove.com/
bd/home.html)

Emblem-93 Sf$«ifad o< &€& (English-Bangla Dictionary, 1€
OFICEM) | ANE@T (Emblem) IECS ALFNS SO SIHFCE (AR,
T SO ARSZIAIRT FFI AT (Badges), T (Seal) € (@5 T g
(Crest or Shield)-43 ST T ACF | AZT 8 AT 6T I FIBI
Ao e LSFE QTGN EACA I Z AT (3 + https://www.

merriam-webster.com > dictionary » emblem & https://99designs.com/

blog/tips/types-of-logos) |

@ ¢o : FrETH-9F
GO LI

5@ @ : arereredr
AT ALFH-OF ST WS &SI (74 :

(314 : www.google.com) (3@ : www.google.com)

T T

@ e : sFe-9q

www.google.com)

@ ¢o : AfFBT-97
GO 2SI (7T :

www.google.com)



i fTwEeEe e oFa : @39 @ Tz 8 Jie WIreahh 8¢

~ NN
5@ ¢e : TTAREGT G55 &F o ev : wifeas Sl
(UK)-43 &SI SRR (USA)'T o1 (7@ : www.google.com)

(7@ :www.google.com) (7@ : www.google.com)

WO I (TS A @-CETCAT 97 90 Brand, AT A7 TN TGCIR
AT QAT L | (AT FZF Brand Ffieem ovea 96 @eerare
TG AT | QU AT, Fewael e Some & 7
T el e sl feei3caa T @3 20 & (@ Branding-
a3 CIMBTREAR A0 AT = |

Q03¢ AT BT EHTT AWREE 8 3(EF  Brand New
Conference-¢@ SR &1 f&I2FF Paula Scher (CNN, Citibank,
windows 8-93 T fEeiEE) ICae ¢

The logo is an entry point and at the core, should communicate
some kind of message about your business. Even if it’s
something as simple as the company name (a wordmark). If
it’s some fancy text stating the company name accompanied by
some kind of unique icon/image, that’s great too! Storybooks
come with all kinds of different covers, and a logo is no
different. (314 : https://vimeo.com/140774260) |

SweT2e fEeras WG 4C Design Works-9d SRICS—“ @M @I
@ @3 efeditar fas e wisrefoia wet | ot Jnfoe-
OF @ IS | AYFTS AT FAREE AT 1of SF @, T4
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T @ AR TAF (72 AfSHITR AN IS NS I AF |” (3]F
https://4cdesignworks.com/logo-design)

OFTB IV YHIE AT QFf5 @I o000 TIgaes et orn | e,
TET TEACE AT FCE ACE | TG QIR 0, #40, AREE
AN FPS FACS AT TWF GF6 @A | GF Mo ~fFwfere @6
el Jifse 2Ifpifere 2 | eomere Bge (@, IO B ey
O3B et rifde, A9 e @ e aifes fewdes amitie cFa
AT o) @K 367 | [ @ [ [Ksifse ST s 2@ |

TS WZCAG (Brand Identity)

Brand identity 4% 907 ToF A6y @ A8y a1 <@ alfeww, q7
T Sry 9(6 &SI, iR 7oy, R A7 AT yerrreT fCerig ar
CPTTAICAIR SLGTT SRS 4 |

I @B @RI, 2fSHIT T 7eFF Ty ©IF fTer¥ “BRAND” 51
FACO R OIF G G OIS Al image MG TS TF G
I DIKENS AL 23f$® F4Ce =T | Branding-93 7T S STT
-SG5 ST Sy G ARTBICENT FC (S @32 (i
O30 FITFS ARTFENT LT Ty F40, I T AR AL A
fafie efeomi @ o a1 =gl @ 72w/ *mrery o @
Fo T |

JNFFT @R 8 A [RCITF Evan Tarver-99 JE I3CAGH
TEE QF AT SIS T 2032 AR 353 @fee 8 3375 fofes
STIRAMRG Investopedial® | TR o Srgd 62

Brand identity is the visible elements of a brand, such as color,
design, and logo, that identify and distinguish the brand in
consumers’ minds. Brand identity is distinct from brand image.
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The former corresponds to the intent behind the branding and

the way a company does the following-all to cultivate a certain

image in consumers’ minds:

Chooses its name, Designs its logo

Uses colors, shapes, and other visual elements in its products
and promotions

Crafts the language in its advertisements
Trains employees to interact with customers

Brand image is the actual result of these efforts successful or

unsuccessful. (www.investopedia.com/terms/b/brand-identity.
asp)

FEFA @F Branding ST Afoerlo q@l Sq@el =" ATy
(@ feea ey AT @It e Reesa AT Sre e ferd
9I°ly @R (T (AR e SICRe1=yel Sl 9378 et cores! Mgreets qva
8 I O I | AP JITC FTEGS 8 (FTF Alina Wheeler ©F
‘Designing Brand Identity” I3 JITC 8 JIT SZTCGG 7o Trard

A -

As competition creates infinite choices, companies look

for ways to connect emotionally with customers, become

irreplaceable, and create lifelong relationships. A strong brand

stands out in a densely crowded marketplace. People fall in love

with brands, trust them, and believe in their superiority. How a

brand is perceived affects its success, regardless of whether it’s

a start-up, a nonprofit, or a product.
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Brand identity is tangible and appeals to the senses. You can
see it, touch it, hold it, hear it, watch it move. Brand identity
fuels recognition, amplifies differentiation, and makes big
ideas and meaning accessible. Brand identity takes disparate
elements and unifies them into whole systems. (Alina Wheeler,
Designing Brand Identity, 2009 : 2, 4)

‘eBIT2. 2P~ 2bie R @I 9Ffs FUT | T @2 2d5F3
a7 AfsPieTm s tofd s, we saw o e aiFs
feEIEER R T O2 FE0 Y 8 TR ST Ty F41 T7 |
@I AfSP 8 O ARE A ERIATSR TG A A IS
RCCBMB AT 26y, ERT ¢ ~IfFEad #Af67 g «@re s fTeiRea
AT Bf il Srore @i |

fCwies «az FfSe (Design & Branding) (FPASTE Sima B
(Target) (@FOIAE Prae azed dfemr 5 Fare o e
ATHB TR S 0 | (AR W 719 3T JH771® (FICT T7<E (Ae
TS T, CTe Qi fE3ema 7 SAmI ¢ e Mifod o
%WW “fafofex «fiFg=l ¥ = | Brand identity"]'@ FACO
GFE IS FewEAC Tl efepmte T ¢ ST SqaRe
A QAT | ATHCG TUFE 8 TURY WgEw @ AT ezt
TAMIT IRT I (CQIZR ARPEAT 8 Tl FCe TF IR 7TF
AT T @ of T& (@A I ©F 760y ¢ @RIe efsfafqy Fare
ATCS |

T LIS (Type of Work)

aifers foeidras iy i &I (ol T JiTe ECSFBHTS | @It
@5 ST @I (Logo) TEEHZT (AT ¥F T ©IF 247 (Product),
(TGS (Packaging) I, A& (Advertising) fEenes, ewT Fr¢
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(Business Card), (FIACZC 20TC (Letterhead), ¥, fery Biowm
(Typeface) Cofd, @f*ea, e @€, (IrtaIe, FRaw Teieq ¥ag
@I STRRPTIEG, 3-TCHBL GHAEE, Ee e oy e,
I, Qi SRSy Tenfr fac e oz, @2, B13%ice fewaee
AT IS 07 fTema 267 90T 407 | @ TF Back Benchers
e Qe @RAFETS 9t frEsa (Mg SATev (R I : “JIS
H2eBT T @I e o, @N-3, fCwRT @ @, q
(O N e Bfre @ g3 TemT 33 | feeizem T
GFT G5 AfSH AT~ T B I QR (SISWR N GF6
2 f5x T (O |7 (ATFIFT : H9% GITHRT 03R, [N ¢:oe
f5) |

ALKAAA
---------------

G ¢q : AL T/ € FIPHE G AFSD "S-« 9/6ly TR @ earsfey =i

(1@ : www.aarong.com/my-aarong-rewards)

@ v : Apple Inc.-93 Jrife @ e : Apple Inc.-97 Jrifer
(3@ : https://thesocialgrabber.com/brand- (7@ : https:/thesocialgrabber.com/brand-
identity-and-elements-of-apple) identity-and-elements-of-apple)
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ﬂ“’"‘ % e

&
=
- 2
H"'.h W LGzl
5@ @b : Apple Inc.-a3 Frifee 5@ @b : Apple Inc.-a3 JHifSe
(3@ : https://thesocialgrabber.com/brand- (3@ : https:/thesocialgrabber.com/brand-
identity-and-elements-of-apple) identity-and-elements-of-apple)

G S Al e e SR Taze ANAITS Sitas e,
o @ BIZoTT QR T IR T TH(F TFAF NI ey Fifoe-
OF GFOT TRZ 0O FACO AT TR | (ANF-SF ICORES (AT &
FCE (AT ST, T4, (6 IF, SR I, 3o | SR ArSRWMT
mevnﬁawcw%memﬁmmm@
e rifee Afaea e 217 | @uw-fF T, TG, Fteed, T,
S TF, FoT 2951 |

TR

e aifre TwRee vt Sgaer ‘@ a3 ‘@ifey IewTe
syefreranest eifsfire, ar fafeg wtees Tr wamea et aETE, @
a6 weRa Hifaes | FRd 9 @ TR Tey 9T
Afafofe, smifves e We @i efedieT e sfmem fofera,
T fafey aferifronee s (@ oy e o3 I
T IR AT AFH FCF | 93 Fiod ML TE ©F AT
S U FACS AN | @ AF- @Y @A @3 ‘Fifee oyl
RO AT 8 Afears T =i et ez o fog omey @
W@ | SR G (TG QA1 feeizcas 93 e bfze
SE TS A WO® ACG; I NLGH AL &l fewigera
70 (A WS T 6 CXIlE, NS 20 A€ F0-N 8 AT |



QI feeReTa e ova : &oer @l w3 ¢ e WRTenh @S

g

PTG (Sbd) | T BoFaer @ T &S | €T ST (@I | BI |
ety 1ot (S952) | FIFTES | AR, (FEFeT, S |
TR TR (R058) | AT | @fmilce @Rl = e |

Alina Wheeler (2009). Designing Brand Identity. Published by John
Wiley & Sons, Inc., Hoboken, New Jersey Published simultaneously in

Canada.
English-Bangla Dictionary (2012), Bangla Academy.

Kevin Budelmann, Yang Kim & Curt Wozniak (2010). Brand Identity
Essentials. Published Rockport Publishers, China.

Liz Maquiston & Barry kitts (1987). Graphic Design Source Book.
Published by Chartwell Books Inc. USA.

Steven Heller (2014) Design Genius. published by Bloomsbury
Publishing, London, United Kingdom.

Terence Dalley (ed) (1980). The Complete Guide to Illustration and
Design techniques and materials: Published by Chartwell Books Inc.
USA.

https://www.pratiborton.com
https://99designs.com/blog/tips/types-of-logos/

https://www.designhill.com/design-blog/stuck-with-logo-design-

crucial-tips-to-overcome-creative-block

https://topdesignfirms.com/logo-design/blog/abstract-logo
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logos-world.net

https://www.merriam-webster.com » dictionary » emblem
https://vimeo.com/140774260
https://4cdesignworks.com/
https://blog.logomyway.com/history-amazon-logo-design
https://www.aarong.com/my-aarong-rewards
https://www.freepik.com/vectors/brand-identity-mockup

https://99designs.com/blog/tips/types-of-graphic-design/



