
f‚wgKv

mvs¯‹…wZK I mvgvwRK †Mvôx, e¨emv-evwYR¨ Ges weÁv‡bi g‡Zv MÖvwdK 

wWRvB‡biI kã I fvlv i‡q‡Q| †mB fvlvwU eyS‡Z I MÖnY Ki‡Z wWRvB‡bi 

wbw`©ó mwVK c×wZ e¨envi Kiv cÖ‡qvRb| wWRvBb mvaviYZ wKQz AvKvi 

AvK…wZ‡K cwiKíbv Abyhvqx mwVK ev wbf©yjfv‡e wgwj‡q mvRv‡bv, hv GKwU 

mvims‡ÿc : eZ©gvb we‡k¦i mvgvwRK, A_©‰bwZK, mvs¯‹…wZK, 
ivR‰bwZK, e¨envwiK mewKQzi g‡a¨B MÖvwdK wWRvB‡bi wePiY 
Ab¯^xKvh©| cÖPvi Ges cÖmv‡ii ev †Kv‡bv †mev wKsev cwi‡levi 
wkím¤§Z Dc¯’vcbvi Rb¨ MÖvwdK wWRvB‡bi f‚wgKv AZ¨šÍ ¸iæZ¡c~Y©| 
†Kbbv, gvby‡li †gŠwjK Pvwn`v c~i‡Yi Rb¨ cÖwZw`‡bi e¯‘MZ 
Dcv`vb I †mevi †hme Drm i‡q‡Q, Zv MÖvwdK wWRvB‡bi mywbw`©ó 
cÖwµqvi ga¨ w`‡qB `„k¨MZfv‡e `k©‡Ki Kv‡Q Dc¯’vwcZ nq| ejv 
hvq, gvby‡li cÖvZ¨wnK RxebhvÎvi me©‡ÿ‡ÎB Lye mvejxjfv‡e wg‡k 
Av‡Q MÖvwdK wWRvB‡bi bvbv Abyl½| Gi g‡a¨ Ô†jv‡Mv wWRvBbÕ Ges 
Ôeª¨vÛ AvB‡WbwUwUÕ AvaywbK MÖvwdK wWRvB‡b eûgvwÎK PP©vi Ab¨Zg 
¸iæZ¡c~Y© `ywU gva¨g| G Kvi‡Y cwiwPwZg~jK wfRyqvj/cÖZxK I B‡gR 
KwgDwb‡Kk‡bi D`vniY wn‡m‡e GB `ywU welq‡K eZ©gvb Av‡jvPbvi 
g~j welqe¯‘ wn‡m‡e wbe©vPb Kiv n‡q‡Q| G‡ÿ‡Î mswkøó wewfbœ wP‡Îi 
gva¨‡g wbe©vwPZ welq‡K ch©v‡jvPbv Kiv n‡q‡Q|

MÖvwdK wWRvB‡bi cÖv‡qvwMK †ÿÎ
cÖm½ †jv‡Mv wWRvBb I eª¨vÛ AvB‡WbwUwU

†iRv Avmv` Avj û`v Abycg*

*

mn‡hvMx Aa¨vcK, MÖvwdK wWRvBb wefvM, XvKv wek^we`¨vjq|
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wkí| wk‡íi cÖfve Qvov eZ©gvb mg‡q Rxebhvcb Kiv m¤¢e bq| cÖwZwbqZ 

wewfbœ gva¨‡g wkí Avgv‡`i Rxeb‡K mg„× K‡i| wk‡íi g~j D‡Ïk¨ bv›`wbK 

Dc¯’vcbv n‡jI Gi m„Rbkxj e¨envwiK w`KwUI ¸iæZ¡c~Y©| ˆ`bw›`b 

e¨w³MZ I Kg©Rxe‡b MÖvwdK wWRvB‡bi e¨vcKZv A‡bK †ewk| eZ©gvb 

we‡k¦i mvgvwRK, A_©‰bwZK, mvs¯‹…wZK, ivR‰bwZK, e¨envwiK mewKQzi 

g‡a¨B MÖvwdK wWRvB‡bi wePiY Ab¯^xKvh©| Avgiv hv wKQz Kwi bv †Kb Zvi 

GKUv bv›`wbK Dc¯’vcbvi Aek¨B cÖ‡qvRb| cÖPvi Ges cÖmv‡ii ev †Kv‡bv 

†mev wKsev cwi‡levi wkím¤§Z Dc¯’vcbvi Rb¨ MÖvwdK wWRvB‡bi f‚wgKv 

¸iæZ¡c~Y©|

e¯‘mvgMÖxi DcwiZ‡j ev mvi‡dB‡m nv‡Z ev mivmwi AuvKv wewfbœ cÖvK…wZK, 

R¨vwgwZK I weg~Z© AvKvi AvK…wZ w`‡q mvRv‡bv n‡”Q bKkv ev wWRvBb| †mB 

wWRvBb‡K cÖ‡mm, †UKwbK, †UK‡bvjwRi ga¨ w`‡q m¤úbœ I m¤ú~Y© Kivi wkí 

cªwµqv n‡jv MÖvwdK wWRvBb|

cÖv‰MwZnvwmK Kvj †_‡K gvby‡li cÖvZ¨wnK Rxebavivq e¨envwiK wWRvBb 

Kvh©Ki Dcv`vb wn‡m‡e Pjgvb i‡q‡Q; hvi wbw`©ó †Kv‡bv bvg wQj bv| gvby‡li 

†gŠwjK Pvwn`v c~i‡Yi Rb¨ cÖwZw`‡bi e¯‘MZ Dcv`vb I †mevi GKwU Drm 

i‡q‡Q, hv Drcv`K, evRviRvZKvix, mieivnKvix ev †mev`vbKvixiƒ‡c wewfbœ 

bv‡g cwiwPZ nq| MÖvwdK wWRvB‡bi mywbw`©ó cÖwµqvi ga¨ w`‡q `„k¨MZfv‡e 

GB cwiwPwZ `k©‡Ki Kv‡Q Dc¯’vwcZ nq| †hgb-wewfbœ wPý, cÖZxK, ÷vBj 

BZ¨vw`i gva¨‡g ˆZwi cÖwZwbwaZ¡kxj GKwU cÖZxK `k©‡Ki †PZbvq mswkøó 

cÖwZôvb ev cY¨‡K cwiwPZ K‡i †Zv‡j| Avevi †mB cÖwZwôv‡bi cY¨ ev †mevi 

gvb‡K mycwiwPZ cÖZxKwP‡ýi gva¨‡g cÖwZôvbwU MÖvn‡Ki g‡b wbR¯^ GKwU 

fveg~wZ© cÖwZôv K‡i|

gvby‡li ˆ`bw›`b Rxe‡bi me©‡ÿ‡ÎB MÖvwdK wWRvB‡bi Dcw¯’wZ i‡q‡Q Ges 

Lye mvejxjfv‡e wg‡k Av‡Q cÖvZ¨wnK RxebhvÎvi mv‡_| MÖvwdK wWRvB‡bi 

cÖv‡qvwMK †ÿÎ e‡j †kl Kivi g‡Zv bq wKš‘ ZeyI wKQz wbw`©ó †ÿÎ‡K Zz‡j 

aiv hvq †hLv‡b MÖvwdK wWRvB‡bi Qvc AwZ ¯úó| †hgb-†jv‡Mv I eª¨vwÛs| 
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AvaywbK MÖvwdK wWRvB‡b eûgvwÎK PP©vi Ab¨Zg ¸iæZ¡c~Y© `ywU gva¨g Ô†jv‡Mv 

wWRvBbÕ Ges Ôeª¨vÛ AvB‡WbwUwUÕ| G Kvi‡Y cwiwPwZg~jK wfRyqvj/cÖZxK I 

B‡gR KwgDwb‡Kk‡bi D`vniY wn‡m‡e GB `ywU welq‡K eZ©gvb Av‡jvPbvi 

g~j welqe¯‘ wbe©vPb Kiv n‡q‡Q|

M‡elYvi D‡Ïk¨

K) wWRvBb I MÖvwdK wWRvBb m¤ú‡K© aviYv jvf|

L) ˆ`bw›`b RxebhvÎvi me©‡ÿ‡ÎB mvejxjfv‡e wg‡k Av‡Q MÖvwdK 

wWRvBb, †m-m¤ú‡K© AeMZ nIqv|

M) e¨w³ ev cÖwZôv‡bi cwiwPwZg~jK wPý I Zvi B‡gR MV‡bi avc¸‡jvi 

wel‡q aviYv Zz‡j aiv|

N) †Kv‡bv cÖwZôvb, cY¨, †mev ev cwi‡lev m¤ú‡K© wbR¯^ cwiwPwZg~jK 

fveg~wZ© Kxfv‡e cÖKvwkZ nq †m wel‡q AeMZ nIqv|

M‡elYv c×wZ

Av‡jvP¨ M‡elYv cÖeÜwU ˆZwii Rb¨ g~jZ cÖvmw½K wel‡qi cy¯ÍK I 

M‡elYvKg© ch©v‡jvPbv Kiv n‡q‡Q| G j‡ÿ¨ evsjv‡`k I Ab¨vb¨ †`k †_‡K 

cÖKvwkZ mswkøó cy¯ÍK I M‡elYvKg© Ges †`k-we‡`‡ki wewfbœ cÖwZôv‡bi 

(cÖe‡Ü msc„³) I‡qemvB‡Ui Z_¨ we‡kølY Kiv n‡q‡Q| cvkvcvwk mswkøó 

wel‡q GKvwaK e¨w³i mvÿvrKvi †bqv n‡q‡Q|

g~j Av‡jvPbvi c~‡e© wWRvBb Ges MÖvwdK wWRvBb wb‡q cÖvmw½K Av‡jvPbv 

Kiv cÖ‡qvRb|
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wWRvBb (Design) 

HwZnvwmK Z_¨g‡Z †h gvby‡liv ¸nvMv‡Î wkKv‡ii Qwe Gu‡K‡Q, †mB gvbylB 

ˆ`bw›`b Rxe‡b e¨eüZ wRwbmcÎ bKkv K‡i AjsK…Z K‡i‡Q| AvaywbK hy‡M 

cÖhyw³MZ Dbœq‡bi Kvi‡Y GKw`‡K †hgb-mgv‡R wWRvBbvi‡`i cÖhyw³ wbf©i 

cÖ‡qvMMZ we¯Ívi N‡U, Ab¨w`‡K †Zgwb wewfbœ †ÿ‡Î bvbv ai‡bi `ÿ Kzkjx 

wWRvBbv‡ii Pvwn`v †`Lv †`q| d‡j †h wWRvB‡bi aviYv Kviæwk‡íi gva¨‡g 

eskci¤úivq wKQz KvwiM‡ii g‡a¨B wQj mxgve×, Av_©mvgvwRK Kvi‡Y †m 

ixwZi cwieZ©b N‡U| µgk wWRvB‡bi aviYv, Kv‡Ri cwiwa, `vwqZ¡ Ges 

mvgvwRK f‚wgKvÑGB mewKQzi e¨vcv‡i bZzb K‡i wPšÍv-†PZbvi D‡b¥l N‡U| 

wWRvBb cÖm‡½ jÛbwfwËK †Møvevj AM©vbvB‡Rkb International Council of 
Design Zv‡`i I‡qe mvB‡U D‡jøL K‡i :

Design is a discipline of study and practice focused on the 
interaction between a person—a ‘user’—and the man-made 
environment, taking into account aesthetic, functional, 
contextual, cultural and societal considerations. As a formalised 
discipline, design is a modern construct. (www.theicod.org, 
2023)

gvby‡li mvgvwRK cwi‡e‡ki Pvicv‡k hv Av‡Q Zv G‡K Ac‡ii mv‡_ GKwU 

cwiKwíZ wbg©v‡Yi gva¨‡g †hvMv‡hvM I AvšÍtm¤úK© ¯’vcb K‡i| †hgb-

†cvkvK, e¨eüZ e¯‘mvgMÖx, wWfvBm, B›Uvi‡dBm, †Pqvi-†Uwej, cwienb, 

kni, Nievwo meB cwiKwíZ bKkv Øviv wbwg©Z|

wkíwelqK wewfbœ MÖ‡š’i cÖ‡YZv wkíx Aa¨vcK W. Avãym mvËvi Zuvi cÖYxZ 

wk‡íi DcKiY I e¨envi c×wZ eB‡q D‡jøL K‡ib : 

Òe¨envwiK Rxe‡b †Zv e‡UB, GgbwK wkíKjvi wekvj RM‡Z wWRvB‡bi 

¸iæZ¡ Acwimxg| wWRvBb Kx? m½Z Kvi‡YB G cÖkœwU RvMv ¯^vfvweK| 

Gi DË‡i ms‡ÿ‡c ejv hvq wWRvBb n‡”Q hveZxq wk‡íi fvlv| fvlv 



MÖvwdK wWRvBb Rvb©vj : msL¨v 2 \ wW‡m¤^i 202226

Qvov †hgb-g‡bi fve cÖKvk Kiv hvq bv, wWRvBb QvovI †Zgwb wkí nq 

bv| ÿz`ª ÿz`ª k‡ãi (words) wbR¯^ A_© _vK‡jI evK¨ MVb Qvov †hgb-

e¨vcK A_© cÖKv‡k Aÿg, †Zgwb wWRvBb Qvov wWRvB‡bi wewfbœ cÖZxK, 

ev DcKiYI Am¤ú~Y©| myZivs GB Am¤ú~Y©Zv‡K c~Y©Zv `vb KivB n‡”Q 

wWRvB‡bi D‡Ïk¨|Ó (Avãym mvËvi, 1989 : 101)

fvi‡Zi cwðge‡½i wkíx I wkíwelqK †jLK wbg©vj¨ bvM KZ©„K iwPZ 

wkí‡PZbv eB‡qi Z_¨g‡ZÑ

.....cÖvPxb hyM †_‡KB wkíxiv cÖwZw`‡bi Rxe‡bi hv wKQz e¨eüZ e¯‘ 

Zv‡K bv›`wbK w`K †_‡K my›`i I AvKl©Yxq K‡i †Zvjvi Rb¨ wewfbœ 

ai‡bi bKkv A¼b I Zvi cÖ‡qvM Ki‡Zv| mgvR I mf¨Zvi AMÖMwZi 

d‡j †cÖÿvcU e`‡j hvIqvq wWRvBb kãwUi A_© I Zvi Kv‡Ri GjvKv 

eûjvs‡k cvj‡U hvq I cÖv‡qvwMK †ÿÎI we¯Í…Z nq| AvaywbK hy‡M wWRvBb 

ej‡Z mvgwMÖK cwiKíbv †evSv‡bv n‡q _v‡K| GwU GKwU m‡PZb I 

mycwiKwíZ wµqv, hv my-wbw`©ó GKwU jÿ¨-D‡Ïk¨ mvg‡b †i‡L Kiv n‡q 

_v‡K| wWRvBb ïay cwiKíbvB K‡i bv, †mB cwiKíbv‡K ev¯Í‡e iƒcvq‡Yi 

hveZxq mgm¨v †hgb-mgq, cwikÖg, AwfÁZv, DcKiY I g~j¨ wba©viY 

mewKQz m¤ú‡K© c~Y©v½ aviYv †`q| GRb¨ wWRvBb‡K AvbyôvwbK m„wókxj 

Kg©ZrciZv ejv nq| (wbg©vj¨ bvM, 1992 : 195)

MÖvwdK wWRvBb

D™¢veb I cwieZ©‡bi †PZbv †_‡K wesk kZvãxi cÖ_g `k‡K AvaywbK MÖvwdK 

wWRvB‡bi m„wó| Graphic design in the modern sense was born in the 
early decades of this century, out of the spirit of innovation and change 
(Liz Maquiston & Barry kitts, Graphic Design Source Book, 1987 : Page 
12)| cÖPvi Ges cÖmv‡ii Rb¨ †Kv‡bv wKQzi wkím¤§Z Dc¯’vcbvi Rb¨ †h 

welqwUi me‡P‡q †ewk cÖ‡qvRb Zv n‡jv MÖvwdK wWRvBb| Bs‡iwR Graphic 
kãwUi AvwfavwbK A_©ÑwPÎ, cÖwZwPÎ, Aÿi wPÎY, bKkv BZ¨vw`| Avi 

Graphically A‡_©Ñ†jLvi ev bKkvi Øviv my¯úófv‡e RxešÍiƒ‡c wPÎgq K‡i 
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†Zvjv (English-Bangla Dictionary, Bangla Academy)| G wel‡q XvKv 

wek^we`¨vj‡qi MÖvwdK wWRvBb wefv‡Mi mn‡hvMx Aa¨vcK gvKmy`yi ingvb 

e‡jb :

MÖvwdK wWRvBb bKkv, cÖZxK I Dc¯’vcbv mswkøó mycÖvPxb b›`bwk‡íi 

AvaywbK cwifvlv| G cwifvlvi AvIZvfz³ n‡q‡Q †Uwjwfkb †_‡K 

cÎcwÎKv, MÖš’vw` I hveZxq cÖKvkbv cÖf…wZ wkí gva¨g| RbM‡Yi m‡½ 

†hvMv‡hvM cÖwZôvi cÖ‡qvR‡b ivóª, AvšÍR©vwZK msMVb, wkÿv cÖwZôvb, 

mvnvh¨ ms¯’v cÖf…wZ cÖwZôv‡bi Z_¨-wb‡`©kbv, cÖPvi cÖKvkbv cÖf„wZ Kv‡R 

MÖvwdK wWRvB‡bi e¨envi e¨vcK| eZ©gvb mg‡q MÖvwdK wWRvBb‡K 

ejv nq Visual Communication ev `„wówbf©i fvlvq †hvMv‡hvM m„wói 

b›`bwkí| (gvKmy`yi ingvb, 2014, evsjvwcwWqv AbjvBb fvm©b)

MÖvwdK wWRvBb Kx Ges †Kb G m¤ú‡K© KvbvwWqvb gvwëwWwmwcøbvwi AvwU©÷ I 

wWwRUvj AvU© wW‡i±i Mila Jones Cann e‡jb :

Graphic design is the creation of visual compositions to solve 
problems and communicate ideas through typography, imagery, 
color and form. There’s no one way to do that, and that’s why 
there are several types of graphic design, each with their own 
area of specialization. (Mila Jones Cann, 2022, 99designs.com)

MÖvwdK wWRvBb †U·U I B‡gR-Gi mgš^‡q GKwU `„k¨MZ Z_¨eûj bKkvi 

Dc¯’vcb| nid I bKkvi Dcv`vbmg~n e¨envi K‡i wbw`©ó wel‡qi `„k¨MZ 

wPÎKí cÖ¯‘Z Kiv| A_©vr wb‡Ri D‡Ïk¨ wVK †i‡L g‡bvig GKwU bKkvi 

web¨vm m„wó Kiv, hv `k©‡Ki `„wó AvKl©Y K‡i| g~jZ `„k¨MZ †hvMv‡hvM 

e¨e¯’v, hv `„wówbf©i †h †Kv‡bv †hvMv‡hvM ¯’vc‡bi †ÿ‡Î ˆkwíK cwiKíbvi 

gva¨‡g cwiPvwjZ nq| AviI mnRfv‡e ej‡j, †Kv‡bv wKQz Z_¨mn AeMZ 

Kivi D‡Ï‡k wkí I cÖwµqvi gva¨g e¨envi K‡i †h `„k¨MZ †hvMv‡hvM m„wó 

Kiv nq Zv‡K MÖvwdK wWRvBb e‡j|
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MÖvwdK wWRvB‡bi Kv‡R AvKvi, B‡gR, †¯úm, wjwc, UvB‡cvMÖvwd Ges i‡Oi 

mgš^q NwU‡q, Avevi KL‡bv Avjv`v Avjv`vfv‡e †mme Dcv`vb e¨envi 

K‡i wbw`©ó evZ©v Av`vbcÖ`vb Kiv nq| g~j welqwU n‡jv GKwU wbw`©ó aviYv 

¯’vcb Ges †mB Abymv‡i Dcv`vb wbe©vPb I cwiKíbv Dc¯’vcb| wbw`©ó aviYv 

¯’vc‡bi †ÿ‡Î GB welqwU wba©viY Kiv Avek¨K †h, g~jZ Kvi Rb¨ I Kv‡`i 

mv‡_ †hvMv‡hvM ¯’vc‡bi Rb¨ cwiKíbvwU Kiv n‡”Q| wWRvBb ev cwiKíbv 

ˆZwii †ÿ‡Î `k©‡Ki cÖ‡qvRb Abyhvqx B‡gR e¨envi Kiv n‡q _v‡K Ges 

B‡g‡Ri mv‡_ mvgÄm¨ †i‡L UvB‡cvMÖvwdi cÖ‡qvM Kiv nq| †Kv‡bv †Kv‡bv 

†ÿ‡Î ïay i‡Oi mv‡_ UvB‡cvMÖvwdi e¨envi Kiv n‡q _v‡K|

MÖvwdK wWRvBb GKwU m„wókxj cÖwµqv, hv wkí I cÖhyw³‡K wgwjZ K‡i fve, 

wPšÍv I aviYv Ab¨‡K cÖ`vb K‡i| wWRvBbvi †Kv‡bv evZ©v (Message) bvbviKg 

†hvMv‡hv‡Mi Tools e¨envi K‡i myk„•Ljfv‡e GK ¯’vb †_‡K Ab¨ ¯’v‡b †cuŠ‡Q 

†`q Kvh©Ki `„wówbf©i Av`vbcÖ`v‡bi gva¨‡g we‡kl MÖvnK I `k©‡Ki Kv‡Q| 

MÖvwdK wWRvB‡bi cÖavb Tools Qwe (Image) Ges Aÿi ev nid wjwc wkí 

(Typography)|

B‡gRwfwËK wWRvBb (Image-Based Design) : wWRvBbvi †Kv‡bv B‡gR ev 

wPÎKí A_ev cÖwZ”Qwei mg„w× ev kÖxe„w× K‡i Zvi wPšÍv ev aviYv K¬v‡q‡›Ui 

PvIqv Abyhvqx Zz‡j a‡i| wWRvB‡bi †ÿ‡Î wbw`©ó MÖvn‡Ki wbKU Z_¨ cÖ`v‡bi 

Rb¨ B‡gR GKwU ewjô Dcv`vb| ïay Z_¨ †cŠu‡Q †`q bv, †gRvR Ges Av‡eM, 

Abyf‚wZI †cŠu‡Q †`q| GKwU B‡gR gvby‡li gb‡K mn‡R bvov †`q, gvbyl Zvi 

cÖwZwµqv †`Lvq| GB B‡gR n‡Z cv‡i †Kv‡bv Av‡jvKwPÎ, †cBw›Us A_ev 

wPÎgq Dc¯’vcb| B‡gRmsewjZ wWRvB‡b GKwU Qwe ev wPÎKí nvRvi K_

vgvjvi (wjwLZ Z‡_¨i) †P‡qI g~j¨evb| 

AÿiwfwËK wWRvBb (Type-Based Design) : G‡ÿ‡ÎI GKB welq cÖ‡hvR¨| 

KwcivBUvi GKwU kã ev evK¨ wfbœZifv‡e cÖ¯‘Z K‡i †`q| wWRvBbvi †mB 

evZ©v †cÖi‡Yi Rb¨ GB kã ev ev‡K¨i Ici wbf©i K‡i| GLv‡b wWRvBbvi 

¸iæZ¡c~Y© I A_©c~Y© kã ev ev‡K¨i Aÿi web¨v‡mi gva¨‡g A_ev nv‡Z 
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wj‡L ev Aÿ‡ii wewfbœ AvKvi AvK…wZ ˆZwi K‡i wWRvBb cÖ¯‘Z K‡ib, hv 

†cv÷v‡i, †gvo‡Ki Mv‡q, c‡Y¨i ¸Yv¸Y ev †¯øvMv‡b, weÁvcb, bvUK I 

wm‡bgvi UvB‡U‡j, wewfbœ mvBb‡evW© Ges †jv‡Mv wWRvB‡b cÖ‡qvM n‡q _v‡K| 

we‡klfv‡e AÿiwfwËK wWRvB‡bi cÖ‡qvM †`Lv hvq eB‡qi cÖ”Q‡`, hv †jLK 

ev cÖKvk‡Ki Pvwn`v Abyhvqx bKkv cÖ¯‘Z K‡i ˆZwi Kiv n‡q _v‡K| Avevi 

wewfbœ ms¯’vi AvDU‡Wvi I Bb‡Wvi †cv÷v‡ii g~j Z_¨ ev †¯øvMvb Ges 

Ab¨vb¨ Z_¨-DcvË w`‡qI wWRvBb m¤úbœ Kiv n‡q _v‡K|

Av‡jvP¨ cÖeÜwUi g~j welq †h‡nZz MÖvwdK wWRvB‡bi cÖv‡qvwMK †ÿÎ, myZivs 

†mB cwi‡cÖwÿ‡Z G wel‡q mvgwMÖKZvi mswÿß Av‡jvKcvZ Kiv n‡jv| 

cÖv‡qvwMK †ÿÎ

†gŠwLK †hvMv‡hv‡Mi ci †h †Kv‡bv `„k¨MZ ev Pvÿyl †hvMv‡hvM e¨e¯’v MÖvwdK 

wWRvB‡bi AšÍf©y³, hv Avgv‡`i cÖwZw`‡bi Rxe‡bi GKwU Ask| g‡b Kwi, 

†Kv‡bv †mevg~jK cÖwZôvb wKsev GKwU †Kv¤úvwb Zvi cwi‡lev A_ev cY¨ 

cÖPvi ev weµq Ki‡Z Pv‡”Q, A_ev †Kv‡bv evZ©v cÖ`vb Ki‡Z Pv‡”Q, Zvn‡j 

†mB welq‡K GKwU wbq‡gi g‡a¨ my›`i I myk„•Ljfv‡e cÖ`k©b K‡i _v‡K D³ 

†Kv¤úvwb| Kxfv‡e GwU K‡i _v‡K? wbðq Zuv‡`i wbw`©ó MÖvnK‡`i‡K GKRb 

GKRb K‡i e‡j bv| †mB cÖwZôvb Zuv‡`i wbw`©ó MÖvn‡Ki Rb¨ †Kv‡bv ̀ „wówbf©i 

gva¨g e¨envi K‡i _v‡K, †hgb-†cv÷vi wWRvBb, nid ̂ Zwi, †jv‡Mv wWRvBb, 

cwÎKvi weÁvcb ev †eªvwmIi-Gi Kfvi; GgbwK Kw¤úDUv‡i wcÖ›UI wb‡Z 

cv‡i| G‡ÿ‡Î Zviv `„k¨MZ †hvMv‡hv‡Mi mg¯Í Dcv`vb e¨envi Ki‡Z cvi‡e, 

hw` D³ cÖwZôvb MÖvwdK wWRvB‡bi Ici wbf©i K‡i| KviY Gi bv›`wbK 

w`KwU †hgb-¸iæZ¡c~Y© †Zgwb Zvi cÖ‡qvRbxqZvi w`KwUI mg¸iæZ¡c~Y©|

gvby‡li ˆ`bw›`b Rxe‡bi mv‡_ MÖvwdK wWRvB‡bi f‚wgKv IZ‡cÖvZfv‡e 

RwoZ, hv cÖwZw`‡bi RxebhvÎvq †Rviv‡jviƒ‡c Ae¯’vb Ki‡Q| Nyg †_‡K 

D‡V mKv‡ji Le‡ii KvM‡R [ˆ`wbK Le‡ii KvMR ev mvßvwnK g¨vMvwR‡bi 

gv÷ †nW (cwÎKvi bvg), cwÎKvi Kjvg mvRv‡bv, Qwe e¨envi Ges wewfbœ 
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cÖwZôv‡bi bvbv bKkvi weÁvcb]; mvivw`b wewfbœ KvR wewbg‡qi g‡a¨; 

cQ‡›`i eB‡qi cÖ”Q‡`, Mí I KweZvi Bjv‡÷ªk‡b; cY¨ wecY‡bi weÁvc‡b; 

†mev ev Rbm‡PZbZvg~jK cÖPv‡i (†cv÷vi, weÁvcb, wjd‡jU, g¨vMvwRb 

BZ¨vw`) Ges m‡e©vcwi me©vwaK wbZ¨ e¨envh© mvgMÖx‡Z MÖvwdK wWRvBb wePiY 

K‡i| mvaviYZ †Kv‡bv cÖwZôvb ev †Kv¤úvwbi cwiPq (†jv‡Mv I eª¨vwÛs) enb 

K‡i MÖvwdK wWRvBb| †hgb-Zv‡`i web sites, cÖKvkbv (eªwkIi, wjd‡jU, 

†cv÷vi, weÁvcb) Ges †Kv‡bv c‡Y¨i †gvoK bKkv BZ¨vw`| †hgb-GKwU 

c‡Y¨i c¨v‡K‡U †jv‡Mvi mv‡_ c‡Y¨i ¸Yv¸Y-Gi Text, bKkv, Art work 
(d‡UvMÖvd, wWRvBb, B‡gR, Bjv‡÷ªkb) is I bKkvi Dcv`vbmg~n e¨envi 

K‡i MÖvwdK wWRvB‡bi gva¨‡g mwVK welq‡K Dc¯’vcb Kiv nq|

Avgv‡`i †`‡k Z_v we‡k¦i wewfbœ †`‡ki †gMv wmwU †_‡K ïiæ K‡i gd¯^j 

kni I MÖv‡g me †kÖwYi gvby‡li Kv‡Q †Uwjwfkb Z_¨ I we‡bv`‡bi GKwU 

ZvrÿwYK RbwcÖq gva¨g| mviv we‡k¦i wewfbœ †Uwjwfkb P¨v‡b‡j cÖwZw`b 

msev`, bvUK, we‡bv`bg~jK Abyôvb cÖPvi K‡i _v‡K| †Uwjwfk‡bi †jv‡Mv 

†_‡K ïiæ K‡i †gvkb MÖvwd· Ges wewfbœ Abyôv‡bi †mU wWRvBb, UvB‡Uj 

A¨vwb‡gkb, MÖvwd· KvW©, Le‡ii wewfbœ MÖvwd·, †hgb-Bbdi‡gkb KvW©, Qwe, 

g¨vc, e¨emv, †Ljv, †`k I AvšÍR©vwZK msev` mg~‡ni MÖvwd·, mewKQz MÖvwdK 

wWRvB‡bi AšÍfz©³| wUwf‡Z †h weÁvcb cÖPvwiZ nq †mLv‡bI _v‡K MÖvwdK 

wWRvBb| †hgb-GKwU weÁvc‡bi †mU †Kgb n‡e, Zvi e¨vKMÖvD‡Ûi is ev 

wWRvBb Kx n‡e BZ¨vw`| 

MÖvwdK wWRvBb K¬v‡q›U I wWRvBbv‡ii wgwjZfv‡e KvR Kivi †ÿÎ cÖ¯‘Z 

K‡i| GwU GKwU Pjgvb mgm¨v m¤úv`‡bi cÖwµqv| †hLv‡b wWRvB‡bi mg¯Í 

k„•Ljv eRvq †i‡L mgm¨v m¤úv`‡bi KvR Kiv nq| ejv hvqÑMÖvwdK wWRvBb 

Z_¨ I bKkvi AvšÍtms‡hv‡Mi gva¨g wnmv‡e `„wóMÖvn¨ Abyf~wZm¤úbœ Ávb, 

`ÿZv Ges cÖhyw³| 

GKwU cÖwZôvb ev †Kv¤úvwbi †mev ev cY¨ Ges Dcv`vbmg~‡ni cwiPq Zz‡j 

a‡i †jv‡Mv, is, †jUvi c¨vW, weR‡bm KvW©, †gvoK bKkv, cÖPvi Ges †jLvi 



 MÖvwdK wWRvB‡bi cÖv‡qvwMK †ÿÎ : cÖm½ †jv‡Mv wWRvBb I eª¨vÛ AvB‡WbwUwU 31

gva¨‡g| †mB m‡½ wbw`©ó K‡i †Kv¤úvwbi eª¨vwÛs (Branding)| cvkvcvwk 

K‡c©v‡iU AvB‡WbwUwU (Corporate Identity)-i Rb¨ eª¨vwÛs e¨emvwqK bv‡gi 

†ÿ‡Î AwaKZi ̀ „p m¤úK©hy³ cwiwPwZg~jK wPý| K‡c©v‡iU AvB‡WbwUwU cv‡i 

D³ †Kv¤úvwbi ˆewkó¨ Ges g‡bvfve Zz‡j ai‡Z Ges mvgvwRK cwi‡lev M‡o 

Zzj‡Z| †m‡ÿ‡Î me©cÖ_g cÖ‡qvRb D³ cÖwZôv‡bi Rb¨ Zvi ˆewkó¨ Abyhvqx 

GKwU gvbvbmB †jv‡Mv, Zvici eª¨vwÛs|

MÖvwdK wWRvB‡bi cÖv‡qvwMK †ÿ‡Î DwjøwLZ `ywU Abyl½ Ô†jv‡MvÕ Ges Ôeª¨vwÛsÕ 

Kxfv‡e cÖfve we¯Ívi K‡i Zv wb‡¤œ Av‡jvPbv Kiv n‡jvÑ

†jv‡Mv wWRvBb (Logo Design)

Ô†jv‡MvÕ GKwU Graphical element, hv MÖvwdK wWRvB‡b ¸iæZ¡c~Y© Ges 

AwaKZi Kvh©Kix GKwU Dcv`vb| Bs‡iwR ÔLogoÕ kãwU G‡m‡Q wMÖK ÔLogosÕ 
kã †_‡K| Gi A_©Ñkã, KviY ev cwiKíbv (https://www.britannica.com/
topic/logos, 29‡k †m‡Þ¤^i 2022)| Logo : A design or symbol used by 
a company to advertise it’s products (Cambridge Advanced Learner’s 
Dictionary, Fourth Edition, 2021)| †jv‡Mv †evSv‡Z cÖZxK, wb`k©b, wPý, 

ms‡KZ GB mKj kã‡K †evSvq| †jv‡Mv †Kv‡bv e¨w³, ms¯’v ev cÖwZôvb 

I wkÿvjq Ges cY¨mvgMÖxi fve, Av`j, cÖwZ”Qvqv iƒcvwqZ K‡i| A_©vr, 

†jv‡Mv GKwU cÖwZôv‡bi cÖZxKvqb bKkv| cÖZx‡Ki mvnv‡h¨ fv‡ei iƒcvqY, 

hv e¨envi nq mvaviYZ D³ cÖwZôv‡bi Letterhead, weÁvc‡b, mvBb‡ev‡W© 

Ges hveZxq `wjj I KvMRcÎvw`‡Z; †hb mn‡RB cÖwZôvbwU kbv³ Kiv 

hvq| hw` cY¨ Drcv`bKvix †Kv‡bv cÖwZôvb nq, Zvn‡j Zv‡`i c‡Y¨i 

c¨v‡KwRs I c‡Y¨i †j‡e‡j †mB cÖwZôv‡bi †jv‡Mv e¨eüZ nq, hv eª¨v‡Ûi 

`„k¨MZ cwiP‡qi GKwU Ask| G m¤ú‡K© evRvi I e¨em¨v msµvšÍ AbjvBb 

mvBU MBN-Gi Z_¨g‡ZÑA logo is a drawing or image that a company, 
organization, group, or person uses to mark their identity, i.e., who they 
are. Companies may use them on their letterheads, adverts, and the 
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products they sell (https://marketbusinessnews.com/financial-glossary/
logo-definition/)|

¯‹zjco–qv †QvU †QvU †Q‡j‡g‡q Zv‡`i eÜz ev fvB‡evb‡`i mv‡_ eB, LvZv, 

†cwÝj, B‡iRvi, †¯‹j, R¨vwgwZ e· BZ¨vw` e`‡j hvIqvi Avk¼v †_‡K wbR 

wbR wRwbmcÎ¸‡jv‡Z †Kv‡bv bv †Kv‡bv wPý w`‡q iv‡L| KL‡bv KL‡bv wb‡Ri 

bvg wj‡L ivL‡Z †`Lv hvq| Avevi †`Lv hvq, MÖvgevsjvi K…lK I M„n¯’iv 

Zv‡`i M„ncvwjZ cï †hb nvwi‡q bv hvq ev Ab¨ Kv‡iv cïi mv‡_ cwiewZ©Z 

bv n‡q hvq, †mRb¨ cï¸‡jvi Mv‡q wewfbœ wmj (Seal) A_©vr Qvc †g‡i iv‡L| 

GB wPý ev gvK© (Mark), wmj (Seal) Zv‡`i wbR¯^ cÖZxK| Gi meB wKš‘ 

Ab¨ mevi ga¨ †_‡K wb‡R‡K ev wb‡Ri e¯‘wU‡K Avjv`v K‡i ivLvi Rb¨, †hb 

Ab¨ †KD †`L‡j eyS‡Z cv‡i GB wRwbmwU Kvi| GB wPý¸‡jv‡K cÖvwZôvwbK 

fvqvq †jv‡Mv (Logo) ejv n‡q _v‡K| wek¦weL¨vZ Apple eª¨v‡Ûi †jv‡Mv 

wWRvBbvi Harold Abelson-Gi gZÑLogo is the name for a philosophy 
of programing languages that aid in its realization (https://el.media.mit.
edu/logo-foundation/what_is_logo/index.html) 

†jv‡Mv GKwU cÖZxK ev wb`k©b, GKwU MÖvwdK wPý, hv GKwU cÖwZôvb, GKwU 

cY¨, ev †Kv‡bv miKvwi I e¨w³MZ mËv‡K wPwýZ K‡i| †Kv‡bv cÖwZôvb ev 

†Kv¤úvwbi bvg ev jÿ¨ my¯úófv‡e nid ev bKkvi Øviv ¯^Zš¿ cÖZxKiƒ‡c 

cÖwZwbwaZ¡ K‡i| GKwU †QvU cÖZx‡Ki A‡bK `vwqZ¡| cÖv_wgKfv‡e GKwU 

†jv‡Mv †Kv‡bv cÖwZôvb, e¨w³, cY¨ ev †mevi cÖZxK| GwU nid Ges †Kv‡bv 

wP‡ýi wWRvBb I B‡gR wKsev Dfq gva¨‡gi mgš^‡q ˆZwi, hv MÖvn‡Ki 

cQ‡›`i †mev ev cY¨ wKsev eª¨vÛ kbv³ Ki‡Z mnvqZv K‡i| GKwU bv›`wbK 

†jv‡Mv †mB ms¯’v ev cÖwZôv‡bi wfwË¯^iƒc| KviY my›`i Dchy³ GKwU †jv‡Mv 

MÖvnK‡K eyS‡Z mnvqZv K‡i D³ cÖwZôvbwUi ˆewkó¨, KvR, aib Ges ¸iæZ¡|

†b`vij¨vÛ †_‡K 2012 mv‡j cÖKvwkZ Science Direct Rvb©v‡ji 51Zg 

fwjD‡g George Adîr, Victor Adîrb, Nicoleta Elisabeta Pascu †jLKÎqx 

Zv‡`i AvwU©‡Kj Logo design and the corporate identity‡Z D‡jøL K‡ib : 
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First of all we have to see what a logo is. It is a symbol, a 
graphic and visual sign which plays an important role into the 
communication structure of a company. A logo is a clear graphic 
element which make possible to distinct between companies. A 
logo is a signature of a company, may be like a new conception, 
a certain life style etc. It is about a bridge between the public 
and the company. It conveys details in a very concentrate 
graphic representation. It is a possible sign to compare similar 
items. That is why to create a logo is not a happening, is a 
consequence of very specified analyses, concerning geometric 
shapes, colours, various signs and symbols, all into an 
harmonious mixture which is driven “to catch” and to be part of 
people’s mind. (George, Victor, Nicoleta, 2012, 650)|

GLb A‡bK RbwcÖq I mdj †Kv¤úvwb e‡j _v‡KÑ“simpler is betterÓ| A_©vr 

mijZvq DËg A_ev mv`vgvUv AwaKZi fv‡jv| we‡klZ AvR hLb gvby‡li 

RxebhvÎv A‡bK †ewk `ªæZ e¨¯ÍZg, ZLb A‡bK Kg mg‡qi g‡a¨ Kxfv‡e 

MÖvn‡Ki g‡b †iLvcvZ Kiv hvq cÖwZôvb¸‡jv †mw`‡K jÿ iv‡L| ZvB G‡ÿ‡Î 

wWRvBbvi‡K †jv‡Mv wWRvBb Kivi mgq mZK© _vK‡Z nq Zv †hb mn‡RB 

gvby‡li g‡b †Mu‡_ hvq|

my›`i nid, my›`i wWRvBb ˆkjx ˆZwii gva¨‡g m„wó n‡Z cv‡i GKwU bv›`wbK 

my›`i †jv‡Mv| †hgb-wegvb evsjv‡`k GqvijvBÝ, Avos, eªvK, cÖ_g Av‡jv, 

Coca-Cola, NIKE BZ¨vw` PgrKvi †jv‡Mvmg~n wbR cÖwZôvb‡K cwiwPZ K‡i 

Zz‡j‡Q AwZ myPviæfv‡e|
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ïay Typeface-Gi gva¨‡g cÖwZôv‡bi B‡gR c~Y©v½fv‡e Dc¯’vwcZ bv n‡j Gi 

m‡½ cÖwZôv‡bi mswkøó †Kv‡bv welq ev fv‡ei mswÿß cÖZxK ev wPý hy³ 

K‡i †jv‡Mv wWRvB‡b cwic~Y©Zv Avbv hvq| wKsev Type-Gi MVb †f‡O mswkøó 

wel‡qi Av`‡j GKwU Form ˆZwi K‡i †jv‡Mv wWRvBb Kiv hvq| Avevi 

†Kv¤úvwbi bv‡gi kã¸‡jvi cÖ_g AÿiwU wb‡qI †jv‡Mv wWRvBb Kiv nq| 

A‡bK mgq Typeface-Gi gva¨‡g †Kv¤úvwbi bvg hy³ bv K‡i m¤ú~Y© wfbœ 

†Kv‡bv wPý (Mark) ev cÖZxK (Symbol) e¨envi K‡iI cÖwZôv‡bi B‡gR 

cÖwZdwjZ Kiv m¤¢e| Ab¨w`‡K Type-Gi iƒ‡ci wKQzUv cwieZ©b K‡i (wKsev 

bv K‡iI) GKUv bZzb †Pnviv †`qv hvq, hv wKQzw`b e¨eüZ nIqvi d‡j 

wb‡RB mswkøó cÖwZôv‡bi B‡gR‡K cÖKvk K‡i| GgbwK Gi †Kv‡bv Ask ev` 

wPÎ 1 : wegvb evsjv‡`k GqvijvBbm-Gi †jv‡Mv

(m~Î : www.biman-airlines.com)

wPÎ 3 : AvšÍR©vwZK `vZe¨ ms¯’v

eªv‡Ki †jvMv (m~Î : www.brac.net)

wPÎ 5 : wek^e¨vcx RbwcÖq †Kvgj cvbxq †KvKv-

†KvjvÕi †jv‡Mv (m~Î : coca-cola company.com)

wPÎ 4 : evsjv‡`‡ki RbwcÖq ˆ`wbK Le‡ii KvMR 

cÖ_g Av‡jvÕi gv÷‡nW †jv‡Mv

(m~Î : www.prothomalo.com)

wPÎ 6 : wek^e¨vcx †Ljvayjvi mvgMÖx cÖ¯‘ZKvix cÖwZôvb 

bvBwKÕi †jv‡Mv (m~Î : www.nike.com)

wPÎ 2 : evsjv‡`‡ki GKwU n¯Í I Kviæwkí e¨emvq 

cÖwZôvb ÔAvosÕ-Gi †jv‡Mv

(m~Î : www.aarong.com)
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w`‡jI B‡gRUzKz wVKB †_‡K hvq| †hgb-XvKv wek^we`¨vj‡qi ÔAv‡jvK wkLvÕ, 

evUv my †Kv¤úvwbi ÔBÕ, Benson & Hedges-Gi Ô&Õ Ges †dmeyK †mvk¨vj 

wgwWqvi Ôf Õ BZ¨vw`|

†jv‡Mvi wfRyqvj fvlv mvaviYZ †Kv‡bv ms¯‹…wZ ev †`‡k mxgve× bq| GwU 

GKwU ˆewk¦K fvlvi wfRyqvj iƒc| ZvB GKwU cÖwZôv‡bi †jv‡Mv I eª¨vÛ 

AvB‡WbwUwU wek¦mgv‡Ri MYgvby‡li D‡Ï‡k cÖYxZ nq| wewfbœ cÖwZôvb, 

e¨w³, †mev, cY¨, eª¨vÛ-Gi wewfbœ wWRvB‡bi ¯^-¯^ ˆewk‡ó¨i †jv‡Mv n‡q 

_v‡K| †Kv‡bvwU ïay GKwU k‡ãi, †Kv‡bvwU GK ev GKvwaK Aÿi w`‡q ˆZwi| 

†Kv‡bv †jv‡Mv‡Z ïay †Kv‡bv wPý ev cÖZxK _v‡K, Avevi †Kv‡bvwU‡Z wPý I 

†jLv `y‡UvB _v‡K| Gme bvbv ai‡bi †jv‡Mv‡K K‡qKwU fv‡M fvM Kiv †h‡Z 

cv‡i, †hgb-

g‡bvMÖvg (Monogram) ev †jUvigvK© (Lettermark) †jv‡Mv, IqvW©gvK© 

(Wordmark) †jv‡Mv, mwPÎ wPý (Pictorialmark) ev cÖZxKx (Symbolic) 
†jv‡Mv, weg~Z© ev fveMZ/fveg~jK (Abstract) †jv‡Mv, gvm&KU (Mascot) 

wPÎ 7 : XvKv wek^we`¨vjq g‡bvMÖvg

I Zvi Av‡jvKwkLv

(m~Î : MÖvwdK wWRvBb wefvM,

XvKv wek¦we`¨vjq)

wPÎ 9 : Facebook-Gi †jv‡Mv I Zvi eûj 

cwiwPZ cÖ_g Aÿi †QvU nv‡Zi f
(m~Î : www.google.com)

wPÎ 10 : Benson & Hedges -Gi eª¨vÛ †jv‡Mv I 

Ô&Õ (m~Î : www.batbangladesh.com)

wPÎ 8 : evUv my †Kv¤úvwbÕi †jv‡Mv Ges BataÕi
cÖ_g Aÿi B

(m~Î : https://www.batabd.com)
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†jv‡Mv, mgwš^Z (Combination) †jv‡Mv, Ges cÖZxK (The Emblem) BZ¨vw`| 

(m~Î : 99designs.com, 15B †deªæqvwi 2022)

g‡bvMÖvg (Monogram)/†jUvigvK© (Lettermark) †jv‡Mv 

Mono k‡ãi A_© ÔGKÕ Ges Grame A_© Ôgvbhy³ wjwcÕ| A_©vr Monogram-

Gi AvwfavwbK A_©ÑGKK gvbhy³ wjwc| Gi cÖ‡qvMMZ A‡_© Gfv‡e ejv 

hvq-`yB ev Z‡ZvwaK eY© (we‡klZ bv‡gi Av`¨ÿi) Rwo‡q ˆZwi Kiv bKkv 

(hv iægvj, †bv‡Ui KvMR BZ¨vw`‡Z e¨eüZ nq) (m~Î : Bangla Academy 
English-Bangla Dictionary) Ges †h bKkvq K‡qKwU Rov‡bv Aÿi 

(we‡klZ : †Kv‡bv †jv‡Ki bv‡gi Av`¨ÿimg~n) †Lv`vB Kiv _v‡K; a set of 
letters. (m~Î : Oxford Advanced Learner’s Dictionary, English to Bengali 
and English)| bvg †_‡KB †evSv hvq GB †kÖwYi †jv‡Mv¸‡jvi ˆewkó¨ 

†Kgb| g‡bvMÖvg ev †jUvigvK© †jv‡Mv mvaviYZ Aÿi wb‡q MwVZ| GwU wjwc 

wb`k©b cÖZxK| †Kv‡bv cÖwZôv‡bi `xN© bv‡gi Av`¨ÿi eª¨vÛ| c~Y©© bvg bv 

w`‡q `yB ev wZb Aÿ‡i GKwU mswÿß AvKv‡i ni‡di bv›`wbK Dc¯’vcb 

Kiv| †hgb-Ôevsjv‡`k wek^we`¨vjq gÄyix KwgkbÕ UGC (University 
Grants Commission of Bangladesh), Ôevsjv‡`k ch©Ub Ki‡cv‡ikbÕ 
BPC (Bangladesh Parjatan Corporation), BEXIMCO (Bangladesh 
Export Import Company Limited), ETV ÔGKz‡k †UwjwfkbÕ (Ekushey 
Television), NASA (National Aeronautics and Space Administration) 
Ges IBM (International Business Machines Corporation) BZ¨vw`|

wPÎ 11 : evsjv‡`k wek^we`¨vjq 

gÄyix Kwgkb-Gi †jv‡Mv

(m~Î : www.google.com)|

wPÎ 12 : evsjv‡`k ch©Ub 

Ki‡cv‡ikb-Gi †jv‡Mv

(m~Î : www.google.com)

wPÎ 13 : evsjv‡`‡ki cÖ_g mvwii 

e¨emvqx MÖæc evsjv‡`k G·‡cvU© 

Bg‡cvU© †Kv¤úvwb wjwg‡UW-Gi †jv‡Mv

(m~Î : www.beximco.com)
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GKwU †jUvigvK© †jv‡Mv n‡jv AÿiwfwËK †jv‡Mv, hv GKwU cÖwZôv‡bi 

GKvwaK k‡ãi bv‡gi Av`¨ÿi wb‡q MwVZ nq| GK ai‡bi mij Aven ˆZwi 

KivB Gi g~j D‡Ïk¨| KviY `xN© bvg g‡b ivLvi †_‡K †QvU GKwU kã Zvi 

m„Rbkxj wWRvB‡bi Dc¯’vc‡bi gva‡g gvby‡li g‡b mn‡RB mijZvi mv‡_ 

†Mu‡_ _v‡K|

IqvW©gvK© (Wordmark) †jv‡Mv

IqvW©gvK© †jv‡Mv mvaviYZ †jUvigvK© †jv‡Mvi g‡Zv| GwU GKwU nidwfwËK 

(Font-Based) †jv‡Mv| GB ai‡bi †jv‡Mv wWRvB‡b cÖwZôvb ev c‡Y¨i bvg 

GK k‡ãi n‡q _v‡K Ges m¤ú~Y© bvgwUB †jv‡Mv wn‡m‡e e¨eüZ nq| †hgb-

Lye RbwcÖq mvP© (Search) BwÄb ÔGoogleÕ-Gi †jv‡Mv| GQvov `ywU RbwcÖq 

†cÖvWv± †jv‡Mvi bvg D‡jøL Kiv hvq, h_vÑÔ†KvKv-†KvjvÕ, hv GKwU kã‡K 

wPý ev cÖZxK wn‡m‡e Dc¯’vcb K‡i Ges Rvg©vb gvwëb¨vkbvj †Kv¤úvwb 

Beiersdorf AG-Gi †KZv`yi¯Í w¯‹b Ges ewW †Kqvi wewfbœ ai‡bi c‡Y¨i 

†jv‡Mv ÔNIVEAÕ|

wPÎ 14 : evsjv‡`‡ki cÖ_g 

†emiKvwi †Uwiw÷ªwiqvj 

†Uwjwfkb P¨v‡bj GKz‡k 

†Uwjwfkb-Gi †jv‡Mv

(m~Î : www.ekushey-tv.com)

wPÎ 17 : mviv wek^e¨vcx RbwcÖq 

mvP© BwÄb Google-Gi †jv‡Mv

(m~Î : www.google.com)

wPÎ 15 : hy³iv‡óªi gnvKvk 

M‡elYv †K›`ª National 
Aeronautics and Space 

Administration-Gi †jv‡Mv

(m~Î : www.google.com)

wPÎ 18 : †Kvgj cvbxq 

†KvKv-†KvjvÕi †jv‡Mv

(m~Î : coca-cola company.com)

wPÎ 16 : hy³iv‡óªi gnvKvk 

M‡elYv †K›`ª International 
Business Machines 

Corporation-Gi †jv‡Mv

(m~Î : www.ibm.com/us-en)

wPÎ 19 : w¯‹b Ges ewW †Kqvi 

wewfbœ ai‡bi c‡Y¨i †jv‡Mv 

ÔNIVEAÕ

(m~Î : https://www.nivea.com)
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GB ˆkjxi †jv‡Mv‡Z †Kv‡bv Av`¨ÿi Avjv`vfv‡e †dvKvm nq bv, wKš‘ 

cy‡iv bvgwUB GKwU eª¨vÛ‡K cÖwZwbwaZ¡ K‡i| cÖwZôvb ev c‡Y¨i bvgwU hw` 

AvKl©Yxq I GK k‡ãi nq, Zvn‡j IqvW©gvK© †jv‡Mv wWRvB‡bi †ÿ‡Î Ges 

eª¨vÛ wn‡m‡e Lye fv‡jv KvR K‡i| AvKl©Yxq bvg, m„Rbkxj wjLb‰kjx 

Ges i‡Oi wgwjZ bKkvq Abb¨ GKwU †jv‡Mv ˆZwi nq| GB ai‡bi †jv‡Mv 

e¨enviKvix ¯’vbxq I AvšÍR©vwZK K‡qKwU †Kv¤úvwbi bvg D‡jøL Kiv hvq, 

hviv wK bv Zv‡`i cÖwZôv‡bi cy‡iv bvg †jv‡Mv wn‡m‡e e¨envi K‡i‡Q, †hgb-

evsjv‡`‡ki cÖvPxbZg Ges e„nËg RvZxq mvevb, cÖmvab mvgMÖx cÖ¯‘ZKviK 

I wecYbKvix cÖwZôvb †Kvwnb~i †KwgK¨vj †Kv¤úvwb (evsjv‡`k) wjwg‡UW-

Gi †cÖvWv± ÔwZeŸZÕ-Gi †jv‡Mv (m~Î : www.kohinoor-bd.com/), eywUK kc 

Ô†`kvjÕ, Facebook, FedEx, VISA, Nescafe, SONY, Canon, Lux BZ¨vw`|

wPÎ 20 : 60, 70 I 80Õi `k‡Ki 

RbwcÖq cÖmvabx mvgMÖx wZeŸZ-Gi 

†jv‡Mv (m~Î : https://sharebiz.
net)

wPÎ 23 : Av‡gwiKvb eûRvwZK 

mieivn cwi‡lev ms¯’v FedEx 

Corporation-Gi †jv‡Mv

(m~Î : www.fedex.com/en-us/
home.html)

wPÎ 21 : evsjv‡`‡ki AvU© GÛ 

d¨vkb cÖwZôvb †`kvj-Gi †jv‡Mv 

(m~Î : https://deshal.net)

wPÎ 24 : Av‡gwiKvb eûRvwZK 

Avw_©K †mev cÖ`vbKvix cÖwZôvb 

Visa Inc.-Gi †jv‡Mv| Gi cÖ`Ë 

†mev¸‡jvi g‡a¨ Ab¨Zg wfmv 

eª¨v‡Ûi †WweU I †µwWU KvW©

(m~Î : www.google.com)

wPÎ 22 : wek^e¨vcx RbwcÖq 

mvgvwRK †hvMv‡hvM e¨e¯’vi 

I‡qemvBU facebook-Gi †jv‡Mv

(m~Î : www.google.com)

wPÎ 25 : eûRvwZK cÖwZôvb 

Nestle-Gi Kwd eªv¨Û NescafeÕi 

†jv‡Mv

(m~Î : https://www.nescafe.
com)



 MÖvwdK wWRvB‡bi cÖv‡qvwMK †ÿÎ : cÖm½ †jv‡Mv wWRvBb I eª¨vÛ AvB‡WbwUwU 39

mwPÎ wPý (Pictorial Mark) ev cÖZxKx (Symbolic) †jv‡Mv

GB cÖKv‡ii †jv‡Mv m¤^‡Ü Av‡jvPbvi c~‡e© Bs‡iwR kã Pictorial-Gi mv‡_ 

m¤úK©hy³ kã m¤ú‡K© AewnZ _vKv cÖ‡qvRb|

Bs‡iwR Pictogram k‡ãi A_©-wPÎwjwc (Bswjk-evsjv Awfavb, evsjv 

GKv‡Wwg, 2020)| Pictography A_© wPÎ Øviv wjLb c×wZ (Oxford) Ges 

Pictorial-Gi AvwfavwbK A_©; wP‡Î wea„Z ev cÖKvwkZ I wPÎ m¤^Üxq Bswjk-

evsjv Awfavb, evsjv GKv‡Wwg, 2020)|

mwPÎ wPý ev cÖZxKx †jv‡Mv ej‡Z †Pv‡Li mvg‡b hv †f‡m I‡V, Zv Avm‡j 

wewfbœ ai‡bi Pictograph| GB wc‡±vwiqvj ev wm¤^wjK †jv‡Mv GKwU eª¨vÛ 

gvK©, hv AvBKb (Icon) wn‡m‡eI cwiwPZ| Bs‡iwR Icon k‡ãi A_© †Lv`vB 

Kiv cÖwZgv (Bswjk-evsjv Awfavb, evsjv GKv‡Wwg, 2020)| Ab¨w`‡K 

Symbolic k‡ãi A_© cÖZxKx (Bswjk-evsjv Awfavb, evsjv GKv‡Wwg, 

2020), hv Symbol (evsjvq cÖZxK, jÿY, wPý, ms‡KZ BZ¨vw` bvbv A‡_© 

e¨eüZ nq)-Gi ¸YevPK (adjective) kã| hvB †nvK, DwjøwLZ avivi †jv‡Mv 

wWRvB‡b wm¤^wjK AvBKb (Symbolic Icon) e¨envi Kiv nq| G‡ÿ‡Î GKwU 

cÖZxKx wPý bKkv Kiv nq, hvi GKwU mywbw`©ó A_© _v‡K Ges Aek¨B †mwU 

†h cÖwZôv‡bi †jv‡Mv Zvi ˆewkó¨ ev †h evZ©v cÖ`vb Kiv n‡”Q Zvi mv‡_ 

wPÎ 26 : Rvcvwb B‡j±ªwb· mvgMÖx 

wbg©vZv cÖwZôvb SONY-Gi †jv‡Mv 

(m~Î : https://www.sony.net/)

wPÎ 27 : Rvcvwb eûRvwZK cÖwZôvb 

Canon-Gi †jv‡Mv| GB cÖwZôvbwU 

wPÎaviY I AcwUK¨vj wewfbœ cY¨ 

Drcv`b I wecY‡bi Rb¨ wek^Ry‡o 

cwiwPZ| K¨v‡giv QvovI GB 

†Kv¤úvwb d‡UvKwcqvi, wcÖ›Uvi I 

†gwW‡Kj cÖhyw³ hš¿ Drcv`b K‡i 

_v‡K|

(m~Î : https://global.canon/en/)

wPÎ 28 :  †fvM¨cY¨ Drcv`bKvix 

eûRvwZK †Kv¤úvwb BDwbwjfvi-Gi 

cÖmvabx mvgMÖx LUX-Gi †jv‡Mv

(m~Î : www.unilever.com/our-
company)
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m¤úwK©Z| GB wc‡±vwiqvj ev wm¤^wjK †jv‡Mv GZUv †Rviv‡jv cÖZxK †h 

†Kv‡bv bvg ev Z_¨ QvovI wPýwU ZvrÿwYKfv‡e kbv³ Kiv hvq| GwU GKwU 

¯^Zš¿ cÖZxKx wPÎ| wc‡±vwiqvj gvK© (Pictorial Mark) †jv‡Mvi me‡P‡q eo 

D`vniY c„w_exL¨vZ Apple †Kv¤úvwbi †jv‡Mv; RbwcÖq †mvk¨vj mvBU ÔUzBUviÕ 

(Twitter)-Gi evZ©v evnK †QvÆ bxj cvwL| wek^e¨vcx †Ljvayjvi mvgMÖx 

cÖ¯‘ZKvix cÖwZôvb ÔbvBwKÕ (Nike) eZ©gv‡b Zv‡`i †jv‡Mv †_‡K ÔNikeÕ kãwU 

ev` w`‡q ïay †jLvi wb‡Pi wUK wPý e¨envi K‡i Zv‡`i me ai‡bi cY¨mvgMÖx 

evRviRvZ Ki‡Q| wek^e¨vcx Mvwo cÖ¯‘ZKvix Rvcv‡bi cÖwZôvb Toyota Motor 
Corporation-Gi †jv‡Mv| Gme †jv‡Mv wc‡±vwiqvj gvK© ev wm¤^wjK †jv‡Mvi 

GKwU ¸iæZ¡c~Y© D`vniY| GQvov ivRkvnx wek^we`¨vj‡qi †jv‡MvwU m„Rbkxj 

bv›`wbK GKwU cÖZxKx wPý, hvi wWRvB‡b eB‡qi wc‡±vMÖv‡di gv‡S m~‡h©i 

cÖZx‡Ki wc‡±vMÖvd i‡q‡Q Ges evsjv‡`k `y» Drcv`bKvix mgevq BDwbqb 

wjwg‡U‡Wi †jv‡Mv ÔwgéwfUvÕ, †hLv‡b GKwU Mvfxi dg© w`‡q †jv‡Mv wWRvBb 

Kiv n‡q‡Q|

wPÎ 30 : †mvk¨vj mvBU Twitter-
Gi †jv‡Mv

(m~Î : www.google.com)

wPÎ 29 : Apple Inc.-Gi †jv‡Mv 

(m~Î : https://www.apple.com)

wPÎ 32 : Mvwo wbg©vYKvix eûRvwZK 

Rvcvwb cÖwZôvb  Toyota Motor 
Corporation-Gi †jv‡Mv

(m~Î : www.google.com)

wPÎ 33 : ivRkvnx wek^we`¨vj‡qi 

†jv‡Mv

(m~Î : http://www.ru.ac.bd)

wPÎ 34 : evsjv‡`k `y» 

Drcv`bKvix mgevq BDwbqb 

wjwg‡UW-Gi †jv‡Mv

(m~Î : www.google.com)

wPÎ 31 : †Ljvayjvi mvgMÖx 

cÖ¯‘ZKvix cÖwZôvb NIKE.-Gi 

wUK wPý

(m~Î : https://www.nike.com)
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GQvov A‡bK ai‡bi cÖ‡qvRbxq Pictography Sign, Indexical Symbol Ges 
Singal †`Lv hvq, hv AwaK ¸iæZ¡c~Y© Ges Rbm‡PZbZvg~jK| †hgb-cÖmvabx 

K‡ÿi `iRvq bvix I cyiæ‡li wPý, ¯‹zj, nvmcvZvj, a~gcvbgy³ GjvKv, 

evm ÷c, UªvwdK wmMbvj (iv¯Ív cvivcvi, nb© evRv‡bv wb‡la, _vgyb, BDUvb© 

wb‡la) BZ¨vw`|

weg~Z© ev fveMZ/fveg~jK (Abstract) †jv‡Mv

cÖ_vMZ †jv‡Mvi g‡ZvB weg~Z© †jv‡Mv GKwU eª¨v‡Ûi cÖwZwbwaZ¡ Kivi Rb¨ 

e¨eüZ wPý| GB †jv‡Mv wWRvBb g~jZ R¨vwgwZK I cÖvK…wZK wewfbœ AvKvi 

AvK…wZ I ¯^vaxb d‡g© Kiv n‡q _v‡K| Gi iƒc, bKkv ev MVb Abb¨| KviY 

¯úófv‡e cÖwZôv‡bi ˆewk‡ó¨i eY©bv bv _vK‡jI, wbw`©ó aviYvMZ e³e¨ 

Dc¯’vc‡bi gva¨‡g cÖwZôv‡bi ev¯ÍweK ˆewkó¨‡K cÖ`k©b K‡i dg© I i‡Oi 

mvnv‡h¨| †hgb-†ccwmÕi bxj I jvj i‡Oi †Mvj wef³ e„Ë, Awjw¤úK wis, 

A¨vwWWvm (adidas)-Gi Avbyf‚wgK †Wviv †iLvi dzj Ges A‡Uv‡gvevBj 

†Kv¤úvwb wgrmywewm †gvUim& (Mitsubishi Motors)Õi †jv‡Mv|

wPÎ 35 : K‡qKwU Rbm‡PZbZvg~jK Pictography Sign (m~Î : www.google.com)

wPÎ 36 : †Kvgj cvbxq

pepsi-Gi †jv‡Mv

(m~Î : https://www.
pepsi.com)

wPÎ 37 : AvšÍR©vwZK 

µxov cÖwZ‡hvwMZv 

Awjw¤úK

†Mgm-Gi †jv‡Mv

(m~Î : www.google.
com)

wPÎ 38 : †Ljvayjvi 

mvgMÖx cÖ¯‘ZKvix Rvg©vb 

cÖwZôvb adidas-Gi 

†jv‡Mv

(m~Î : www.google.
com)

wPÎ 39 : A‡Uv‡gvevBj 

†Kv¤úvwb Mitsubishi 
Motors-Gi †jv‡Mv 

(m~Î : https://www.
mitsubish-motors.com/

en/index.html)
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gvm&KU (Mascot) †jv‡Mv

gvmKU †jv‡Mv n‡jv Ggb ai‡bi †jv‡Mv, †hLv‡b wewfbœ K¨v‡i±vi (Character) 
e¨envi Kiv nq| gvmKU †jv‡Mvi wWRvB‡b e¨eüZ PwiÎwU mvaviYZ LyeB 

AvKl©Yxq n‡q _v‡K| GB †jv‡Mvi cÖavb †dvKvmÑPwiÎwU‡K dzwU‡q †Zvjv| 

mvaviYZ PwiÎ¸‡jv †`Lv hvq iwOb, KvUz©wbk Ges me©`v gRv`viiƒ‡c hv GKwU 

eª¨v‡Ûi gyLcvÎ wn‡m‡e KvR K‡i| A‡bKUv †hb †Kv¤úvwbi `~Z n‡q, we‡kl 

K‡i hv wkï‡`i g‡b †ek Av‡e`b ˆZwi K‡i (Av‡jvPbv : kvOb, 3iv A‡±vei 

2022, `ycyi 1:30 wgwbU)| G ai‡bi †jv‡Mvi g‡a¨ KFC, Pringles Ges 

wkï‡`i Dc‡hvMx Abyôvb cÖPvi Kiv evsjv‡`‡ki †Uwjwfkb P¨v‡bj Ô`yišÍÕ 

(†hLv‡b evsjv‡`‡ki RvZxq cï i‡qj †e½j UvBMvi kveK‡K Dc¯’vcb Kiv 

n‡q‡Q) D‡jøL‡hvM¨| 

mgwš^Z (Combination) †jv‡Mv

mgwš^Z †jv‡Mv n‡jv †jLv I wP‡ýi mgš^‡q ˆZwi †jv‡Mv wWRvBb| GwU 

†Kv‡bv cÖwZôvb ev c‡Y¨i bvgmn GKwU cÖZxK| †h cÖZxK Aek¨B D³ 

cÖwZôv‡bi KvR, †mev Ges c‡Y¨i aib‡K cÖwZwbwaZ¡ K‡i| GB ai‡bi †jv‡Mv 

GKwU mw¤§wjZ kãwPý ev †jUvigvK© Ges GKwU mwPÎ wPý ev gvmKU wKsev 

weg~Z© wPý wb‡q MwVZ nq| G‡ÿ‡Î KL‡bv cÖZxK (Sign, Mark, Symbol) 

wPÎ 40 : AvšÍR©vwZK dzW 

†PBb †i¯Íiuv KFC (Kentucky 
Fried Chicken)-Gi †jv‡Mv

(m~Î : www.google.com)

wPÎ 41 : c‡U‡Uv wPcm 

Pringles-Gi †jv‡Mv (m~Î : 

https://www.pringles.com/
us/home.html)

wPÎ 42 : wkï‡Zvl †Uwjwfkb 

P¨v‡bj `yišÍ-Gi †jv‡Mv

(m~Î  : www.google.com)
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I bvg (Typography) cvkvcvwk _v‡K, KL‡bv Ici-wb‡P n‡q _v‡K| Avevi 

†Kv‡bvUv‡Z cÖwZôv‡bi m¤ú~Y© bv‡gi mv‡_ K‡qKwU wPý hy³ †`Lv hvq| 

†Kv‡bv †Kv‡bv †jv‡Mvi †ÿ‡Î †`Lv hvq wbw`©ó d‡g©i ev AvKvi (Shape)-Gi 

wfZ‡i cÖwZôvb ev c‡Y¨i bvg| Avevi A‡bK‡ÿ‡Î c‡Y¨i eª¨vÛ bv‡gi mv‡_ 

cÖwZôv‡bi bvgwUI hy³ _vK‡Z †`Lv hvq | 

mvaviYZ GB avivi †jv‡Mv‡Z GKwU cÖZx‡Ki mv‡_ GKwU bvg (Text) 
_v‡K| GB ˆkjxi Lye A_©c~Y© †jv‡Mv wWRvBb n‡jv amazon.com| Amazon 
wek¦e¨vcx AbjvBbwfwËK GKwU evwYR¨ †Kv¤úvwb| GwU‡K LyPiv we‡µZvI 

ejv †h‡Z cv‡i, †hLv‡b me ai‡bi cY¨mvgMÖx cvIqv hvq| Gi †jv‡Mv‡Z GB 

welqUv‡K Lye m‡PZbfv‡e dzwU‡q Zz‡j‡Q, amazon-Gi ÔaÕ Ges ÔzÕ Aÿi‡K 

GKwU euvKv‡bv Zxi wPý w`‡q mshy³Ki‡Yi gva¨‡g; hv G Uz †RW (A_©vr, 

mg¯ÍwKQz) K_vwU‡K Dc¯’vcb Ki‡Q (m~Î : https://blog.logomyway. com/
history-amazon-logo-design/)| Kw¤^‡bkb †jv‡MvÕi K‡qKwU D`vniY cÖ`vb 

Kiv n‡jvÑ

wPÎ 43 : Amazon.com-Gi †jv‡Mv 

(m~Î : www.amazon.com)

wPÎ 46 : evsjv‡`‡ki †emiKvwi 

†Uwjwfkb P¨v‡bj

ÔChannel 9-Gi †jv‡Mv

(m~Î : www.channelninebd.tv)

wPÎ 45 : ivóªxq MYgva¨g 

evsjv‡`k †Uwjwfkb (wewUwf)-

Gi †jv‡Mv

(m~Î : www.btv.gov.bd)

wPÎ 44 : evsjv‡`k RvZxq Z_¨ 

evZvqb Ôevsjv‡`k †eZviÕ-Gi 

†jv‡Mv| 

(m~Î : www.betar.gov.bd)
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Gg‡eøg (The Emblem)

Emblem-Gi AvwfavwbK A_© cÖZxK (English-Bangla Dictionary, evsjv 

GKv‡Wwg)| Gg‡eøg (Emblem) ej‡Z mvaviYZ RvZxq cÖZxK‡K †evSvq, 

hv A‡bKUv HwZn¨evnx bKkvq e¨vR (Badges), mxj (Seal) I †µ÷ ev wkì 

(Crest or Shield)-Gi g‡Zv n‡q _v‡K| ivóªxq I AvšÍR©vwZK Ges miKvwi 

wewfbœ ms¯’vi cÖZxK‡K Ggeøvg †jv‡Mv ejv n‡q _v‡K (m~Î : https://www.
merriam-webster.com › dictionary › emblem & https://99designs.com/
blog/tips/types-of-logos)|

 

 

 

 

wPÎ 49 : Unilever-Gi 

GKwU cY¨| Personal care 
mvgMÖxmg~‡ni eª¨vÛ Dove-Gi 

†jv‡Mv (m~Î : www.dove.com/
bd/home.html)

wPÎ 48 : wek^e¨vcx cwiwPZ 

Av‡gwiKvb †cvkvK †Kv¤úvwb 

Levi Strauss & Co.-Gi †Wwbg 

wR‡Ýi eª¨vÛ Levi’s-Gi †jv‡Mv

(m~Î : www.levi.com/US/
en_US)

wPÎ 47 : AvšÍR©vwZK †fvM¨cY¨ 

Drcv`b I wecYbKvix weªwUk 

†Kv¤úvwb  Unilever-Gi †jv‡Mv

(m~Î : www.unilever.com/
our-company)

wPÎ 50 : evsjv‡`k-Gi 

RvZxq cÖZxK

(m~Î : www.google.com)

wPÎ 51 : MYcÖRvZš¿x 

evsjv‡`k miKvi-Gi cÖZxK

(m~Î : www.google.com)

wPÎ 52 : fviZ-Gi 

RvZxq cÖZxK (m~Î : 

www.google.com)

wPÎ 53 : cvwK¯Ívb-Gi 

RvZxq cÖZxK (m~Î : 
www.google.com)
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AZGe ejv †h‡Z cv‡i †h-†jv‡Mv Ggb GKwU Brand, hv me mgq gvby‡li 

mv‡_ †hvMv‡hvM iv‡L| †Kv‡bv wKQzi Brand wbg©v‡Yi †ÿ‡Î `ywU †KŠkjMZ 

Kvh©µg AZ¨vek¨K| G‡ÿ‡Î cÖ_gZ, m„Rbkxj wWRvB‡bi Dcv`vb cÖvq me 

mgq ̧ iæZ¡c~Y© Ges wØZxqZ, wWRvB‡bi cÖ‡qvM Ggb n‡Z n‡e †hb Branding-

Gi ˆewkó¨vejxi m‡½ mvgÄm¨c~Y© nq|

2015 mv‡ji 24‡k †m‡Þ¤^i Av‡gwiKvi wbD Bq‡K© Brand New 
Conference-G Av‡gwiKvb MÖvwdK wWRvBbvi Paula Scher (CNN, Citibank, 
windows 8-Gi †jv‡Mv wWRvBbvi) e‡jb : 

The logo is an entry point and at the core, should communicate 
some kind of message about your business. Even if it’s 
something as simple as the company name (a wordmark). If 
it’s some fancy text stating the company name accompanied by 
some kind of unique icon/image, that’s great too! Storybooks 
come with all kinds of different covers, and a logo is no 
different. (m~Î : https://vimeo.com/140774260)|

AbjvBb wWRvBb mvBU 4C Design Works-Gi Z_¨g‡ZÑÒGKwU †jv‡Mv 

†Kv‡bv GKwU cÖwZôv‡bi mvgwMÖK eª¨vÛ AvB‡Ww›UwUi Ask| GwU eª¨vwÛs-

Gi Gw›Uª c‡q›U| mvaviYZ mvgwMÖK Kvh©cwiwai cÖ_g avc Zvi †jv‡Mv, hvi 

wPÎ 56 : RvwZmsNÕi cÖZxK

 (m~Î : www.google.com)

wPÎ 55 : BDbvB‡UW †÷U Ae 

Av‡gwiKv (USA)Õi cÖZxK 

(m~Î : www.google.com)

wPÎ 54 : BDbvB‡UW wKsWg 

(UK)-Gi cÖZxK

 (m~Î :www.google.com)
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bKkv I is gvbyl‡K †mB cÖwZôv‡bi mv‡_ cÖ_‡gB mshy³ K‡i _v‡K|Ó (m~Î : 

https://4cdesignworks.com/logo-design)

GKwU my›`i `y`©všÍ †jv‡Mv GKwU †Kv¤úvwb m¤ú‡K© gvbyl‡K evZ©v †`q| A_©vr, 

gvby‡li bRi‡K AvKl©Y K‡i _v‡K| m¤¢ve¨ MÖvnK‡K e¨emv, cY¨, cwi‡levi 

mv‡_ GKxf‚Z Ki‡Z cv‡i my›`i GKwU †jv‡Mv| Gi gva¨‡g cwiKwíZ GKwU 

mdj eª¨vwÛs cwiPvwjZ nq| cÖm½Z D‡jøL †h, eZ©gvb Av‡jvPbvi wØZxq 

GKwU cÖm½ eª¨vwÛs, hvi wWRvBb †KŠkj MÖvwdK wWRvB‡bi cÖv‡qvwMK †ÿ‡Î 

e¨vcK cÖfve we¯Ívi K‡i| wb‡¤œ G wel‡q we¯ÍvwiZ Av‡jvPbv Kiv n‡jv|

eª¨vÛ AvB‡WbwUwU (Brand Identity)

Brand identity GK ai‡bi ¯^Zš¿ cwiPq I ˆewkó¨ Zz‡j aivi cÖwµqv, hvi 

g~j D‡Ïk¨ GKwU cÖwZôvb, Zvi cY¨, †mev ev cwi‡lev m„Rbkxj wWRvBb Øviv 

†hvMv‡hv‡Mi gva¨‡g DrmvwnZ Kiv| 

†Kv‡bv GKwU †Kv¤úvwb, cÖwZôvb ev ms¯’vi Rb¨ Zvi wbR¯^ ÒBRANDÓ m~Pbv 

Ki‡Z n‡j Zv‡`i GK ai‡bi fveg~wZ© ev image `uvo Kiv‡Z nq Ges Zv 

`„k¨gvb cÖPviYvi gva¨‡g cÖewZ©Z Ki‡Z nq| Branding-Gi jÿ¨ I D‡Ïk¨ 

n‡jv-†Kv‡bv GKwU cÖwZôvb‡K Abb¨ Ges cwiPq‡hvM¨ K‡i †Zvjv Ges †mwU 

GKwU Kvw•ÿZ cwiKíbvi gva¨‡g m¤úbœ Kiv, hvi d‡j mg‡qi mv‡_ mv‡_ 

wbw`©ó cÖwZôvbwU †Kv‡bv wPý ev AvK…wZ I is Øviv kbv³‡hvM¨ GKwU cwiev‡i 

iƒc †bq|

Av‡gwiKvb †jLK I e¨emv we‡kølK Evan Tarver-Gi eª¨vÛ AvB‡WbwUwU 

m¤ú‡K© GKwU cÖeÜ cÖKvwkZ nq 2022 mv‡ji 11B GwcÖj wbD BqK© wfwËK 

I‡qemvBU Investopedia‡Z| †mLv‡b wZwb D‡jøL K‡ib :

Brand identity is the visible elements of a brand, such as color, 
design, and logo, that identify and distinguish the brand in 
consumers’ minds. Brand identity is distinct from brand image. 
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The former corresponds to the intent behind the branding and 
the way a company does the following-all to cultivate a certain 
image in consumers’ minds:

• Chooses its name, Designs its logo

• Uses colors, shapes, and other visual elements in its products 
and promotions

• Crafts the language in its advertisements

• Trains employees to interact with customers

• Brand image is the actual result of these efforts successful or 
unsuccessful. (www.investopedia.com/terms/b/brand-identity.
asp) 

Kvh©Kix GKwU Branding Abb¨iƒc cÖwZkÖæwZ Øviv Abyiƒc A‡bK cY¨`ªe¨ 

†_‡K wb‡Ri cY¨ ev †Kv¤úvwbi mew`K we‡ePbv mv‡c‡ÿ DbœxZ K‡i wbR¯^ 

cY¨ Ges †mev †e‡Q wb‡Z Av‡eMc~Y© AbyiYb m„wó K‡i †fv³v mvavi‡Yi ü`q 

I gb Rq K‡i| Av‡gwiKvb eª¨vÛ Kbmvj‡U›U I †jLK Alina Wheeler Zuvi 

ÔDesigning Brand IdentityÕ eB‡q eª¨vÛ I eª¨Û AvB‡Ww›UwU m¤ú‡K© D‡jøL 

K‡ib : 

As competition creates infinite choices, companies look 
for ways to connect emotionally with customers, become 
irreplaceable, and create lifelong relationships. A strong brand 
stands out in a densely crowded marketplace. People fall in love 
with brands, trust them, and believe in their superiority. How a 
brand is perceived affects its success, regardless of whether it’s 
a start-up, a nonprofit, or a product.



MÖvwdK wWRvBb Rvb©vj : msL¨v 2 \ wW‡m¤^i 202248

Brand identity is tangible and appeals to the senses. You can 
see it, touch it, hold it, hear it, watch it move. Brand identity 
fuels recognition, amplifies differentiation, and makes big 
ideas and meaning accessible. Brand identity takes disparate 
elements and unifies them into whole systems. (Alina Wheeler, 
Designing Brand Identity, 2009 : 2, 4)

ÔcÖPv‡iB cÖmviÕÑeûj cÖPvwiZ Ges cy‡iv‡bv GKwU K_v| Avi GB cÖPviB 

GKUv cÖwZôv‡bi cwiwPwZ ˆZwi K‡i, `uvo Kivq wbR¯^ eª¨vÛ| MÖvwdK 

wWRvB‡bi cÖ‡qv‡Mi `iæb GB KvRwU myôz I myk„•Lj fv‡e m¤úbœ Kiv hvq| 

†Kv‡bv cÖwZôvb I Zvi MÖvnK ev †mevMÖnxZvi g‡a¨ m¤úK© ¯’vc‡b eª¨vÛ 

AvB‡Ww›UwU ev cY¨, †mev I cwi‡levi cwiPq Zz‡j ai‡Z MÖvwdK wWRvB‡bi 

cÖv‡qvwMK f‚wgKv AZ¨šÍ ¸iæZ¡c~Y©|

wWRvBb Ges eª¨vwÛs (Design & Branding) †Kv¤úvwb¸‡jv Zv‡`i Uv‡M©U 

(Target) †µZv‡`i‡K wm×všÍ MÖn‡Yi cÖwµqv wVK Ki‡Z mdj gv‡K©wUs 

cÖ‡Póvi Dci wbf©i K‡i| †h‡nZz gvbyl me mgq ̀ „k¨MZ †Kv‡bv welqeš‘ †`‡L 

AvKwl©Z nq, †mRb¨ MÖvwdK wWRvB‡bi mg¯Í Dcv`vb I cÖv‡qvwMK bxwZi Dci 

wbf©i K‡i `„k¨gvb cwiwPwZi cwiKíbv Kiv nq| Brand identity m„wó Ki‡Z 

GKRb MÖvwdK wWRvBbv‡ii m¤ú~Y©fv‡e cÖwZôvbwUi jÿ¨ I D‡Ïk¨ Abyaveb 

Kiv cÖ‡qvRb| G‡ÿ‡Î Dchy³ I h_vh_ Abyl½ Ges MÖvwdK wWRvB‡bi 

Dcv`vb e¨envi K‡i wWRvB‡bi cwiKíbv I m¤úv`bv Ki‡Z nq Ges jÿ 

ivL‡Z nq †hb Zv D³ †Kv¤úvwb ev Zvi cY¨ I †mevÕi cÖwZwbwaZ¡ Ki‡Z 

cv‡i|

Kv‡Ri cÖKvi (Type of Work)

MÖvwdK wWRvB‡bi wewfbœ cÖKvi cÖv‡qvM †`Lv hvq eª¨vÛ AvB‡Ww›UwU‡Z| †Kv‡bv 

GKwU cÖwZôv‡bi †jv‡Mv (Logo) wWRvBb †_‡K ïiæ K‡i Zvi cY¨ (Product), 
†gvoK (Packaging) bKkv, weÁvcb (Advertising) wWRvBb, weR‡bm KvW© 
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(Business Card), †jUvi‡nW c¨vW (Letterhead), Lvg, wbR¯^ UvBc‡dm 

(Typeface) ˆZwi, †eªvwkIi, wej †evW©, †cv÷KvW©, d¬vBqvi wWRvBb Ges 

†Kv¤úvwbi I‡qemvBU, B-gv‡K©wUs †U¤ú‡jU, †mvk¨vj wgwWqvi Rb¨ weÁvcb, 

e¨vbvi, MÖvwd· AvBKb BZ¨vw` wel‡q wbR¯^ wPý, is, UvBc‡dm wWRvB‡bi 

gva¨‡g cÖKvwkZ K‡i wb‡R‡`i cwiPq Zz‡j a‡i| G m¤ú‡K© Back Benchers 
A¨vW G‡RwÝi Gw·wKDwUf AvU© wW‡i±i †gvt AvgRv` †nv‡mb e‡jb : Òeª¨vÛ 

AvB‡Ww›UwU n‡jv GKwU eª¨v‡Ûi Dcv`vb, †hgb-is, wWRvBb Ges †jv‡Mv, hv 

†fv³v‡`i g‡b eª¨vÛwU‡K wPwýZ K‡i Ges Avjv`v K‡i| wWRvB‡bi gva¨‡g 

GKUv GKwU cÖwZôvb ev c‡Y¨i B‡gR m„wó K‡i Ges †fv³v‡`i g‡b GKwU 

wbw`©ó wPÎ M‡o †Zv‡j|Ó (mvÿvrKvi : 13B †m‡Þ¤^i 2022, we‡Kj 5:35 

wgwbU)|

wPÎ 57 :  evsjv‡`‡ki n¯Í I Kviæwkí e¨emvq cÖwZôvb ÔAvosÕ-Gi cY¨ eª¨vwÛs I weÁvcb bKkv 

(m~Î : www.aarong.com/my-aarong-rewards)

wPÎ 58 : Apple Inc.-Gi eª¨vwÛs

(m~Î : https://thesocialgrabber.com/brand-
identity-and-elements-of-apple)

wPÎ 58 : Apple Inc.-Gi eª¨vwÛs

(m~Î : https://thesocialgrabber.com/brand-
identity-and-elements-of-apple)
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AvRKvj A‡bK cÖwZôvb‡K wbR wbR Awd‡m e¨eüZ mvgMÖx‡Z Zv‡`i †jv‡Mv, 

wPý I UvBc‡dm Ges is e¨envi K‡i bv›`wbK bKkvi gva¨‡g wbR¯^ eª¨vwÛs-

Gi GKUv Aven ˆZwi Ki‡Z †`Lv hvq| †hgb-Awdm B‡›Uwiqi †_‡K ïiæ 

K‡i †ccvi I‡qU, Kjg, †bvU eyK, Pv‡qi Kvc, BZ¨w`| ZvQvov AwZw_‡`i 

Rb¨ †Kv¤úvwbi cÿ †_‡K Dcnvi wn‡me †hme mvgMÖx †`qv nq †mm‡eI 

wbR¯^ eª¨vwÛs cwiPq cÖKvk cvq| †hgb-Kwd gM, wU-kvU©, K¨v‡jÛvi, Wvqvwi, 

†bvU eyK, Kjg BZ¨vw`| 

Dcmsnvi

Av‡jvwPZ MÖvwdK wWRvB‡bi `ywU Abyl½ Ô†jv‡MvÕ Ges Ôeª¨vwÛsÕ eZ©gv‡b 

c~Y©v½iƒ‡c cÖwZwôZ, hv wewfbœ Kg©Kv‡Ði m‡½ Ggbfv‡e wg‡k i‡q‡Q, †hLv‡b 

GKwU AciwUi cwic~iK| KviY GKw`‡K Ô†jv‡MvÕi i‡q‡Q ¯^Zš¿ GK 

cwiwPwZ, Ab¨w`‡K †jv‡Mv wbw`©ó †Kv‡bv cÖwZôv‡bi eª¨vÛ cwiP‡qi wfwË¯^iƒc, 

hv wewfbœ cÖwZ‡hvwMZvg~jK Kvh©Kjvc †_‡K wbR¯^ welqe¯‘‡K c„_K K‡i 

`k©‡Ki Kv‡Q AvbyMZ¨ cÖKvk K‡i| GB `ywUi gva¨‡g gvbyl Zvi cÖ‡qvRbxq 

Z_¨ ü`q½g Ki‡Z cv‡i| ejv hvqÑ†h‡nZz Ô†jv‡MvÕ Ges Ôeª¨vwÛsÕ AvaywbK 

Rxe‡bi e¨envwiK I e¨w³MZ bvbv kvLvq wg‡k Av‡Q wfbœ wfbœ Abb¨ GK 

gvÎvq| myZivs evsjv‡`‡ki †cÖÿvc‡U MÖvwdK wWRvB‡bi GB gva¨‡gi wPwýZ 

fvlv DbœZ Kiv AZ¨šÍ cÖ‡qvRb; hvi gva¨‡g evsjv‡`‡ki MÖvwdK wWRvB‡bi 

†ÿÎ n‡e AviI bv›`wbK I ̂ kwíK, mgv`„Z n‡e AviI ̄ ^”Q›` I mvejxjfv‡e|

wPÎ 58 : Apple Inc.-Gi eª¨vwÛs

(m~Î : https://thesocialgrabber.com/brand-
identity-and-elements-of-apple)

wPÎ 58 : Apple Inc.-Gi eª¨vwÛs

(m~Î : https://thesocialgrabber.com/brand-
identity-and-elements-of-apple)
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